Case 1:23-cv-00108-LMB-JFA Document 1132-3 Filed 08/06/24 Page 1 of 17 PagelD# 82685

Exhibit C
(previously filed as Dkt. 660-3)
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Tech

Timing

Early
Indicators

Regulatory
Risks

82695

terms of targeting or measurement. Aggregate data signals and crowd
anonymity based measurement.
® Modeled audiences across web and In App, high fidelity targeting
audiences.
@ Potential to link devices and get cross device targeting signals and
measurement across apple devices using Apple ID.
® Linking across devices can be made to work with a privacy safe
icloud solution, all user data associated stays on the apple
ecosystem - device or icloud.

® Requires additional investments but will be incremental to building
on top of the mid term option. Core functions of targeting, bidding
and other heavier lift builds are

® Will continue to be an objective based network buy with limited
targeting and measurement options.

® Then move onto to building additional targeting criterias and
gradually bringing in house all bidding for O&O,

7 - 10 years for the first version of the ad network. ~ 2028-2030.
® Too far out to predict.
Med-High
Apple would be essentially making all of their devices monetize better with

their advertising solutions due to differentiated rules for data, targeting
and measurement.

How big a business?

The highly fragmented open web display advertising market is a $64bn industry.
Apple’s Safari web browser is the second most used web browser in the world with
less than 20% market share and has never been as popular as Google Chrome, which
dominates the worldwide market share. The opportunity for Apple to monetize Safari
web across Apple devices is a $6.4-20bn opportunity but given the high TAC (the cost
to obtain the right to place advertising on publishers digital websites), the net revenue
opportunity is $2.7-8.6bn.
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Challenges and Constraints

Implications to market and Google

Open ltems/Questions
1. Understanding how ASA works today?
2. Is Apple news available programmatically outside of NBCU?
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Apple is yet to unleash the Apple ID cross device verified data into monetization.

Apple builds an integrated buying platform for advertisers to buy across all of their devices
and experiences - search, app and TV inventory (later phase). Apple would rewrite advertising
targeting as we know it today to be less granular targeted and lean in more on contextual and
behavioral model based targeting vs age/demo etc..

An option like PMax with objective based buying seems a high possibility of how Apple O&0O
would be monetized.
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