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Executive Summary 

EXPERIENCE WITH MSRs 
Ownership & Platform: The median MSR user owns nearly 4 MSRs, with 97% of owners saying they own· an AR-platform MSR. 38% own another MSR platform and 27% own an AK platform MSR. 

When MSR was first owned: Over 40% obtained their first MSR since 2009, with 11% obtaining their first MSR within the last 2 years. while 20% of MSR owners obtained their first MSR prior to 1999. 

Other Firearms Owned First: 99% of MSR owners used or obtained another firearm before an MSR; the most popular firearm owned is a handgun, which 88% of MSR owners held before obtaining a MSR. 

Introduction to MSRs: One-third of MSR owners became interested through their own personal accord. About 21% first gained interest through 
military or their job, and another 20% through family & friends. 

Range membership: 52% of MSR owners are current members of a shooting range. 28% have never been a member, with the final 20% being 
former members. 

Reasons for ownership: Recreational target shooting was rated as the most important reasons for owning an MSR. Big game hunting and 
professional/job-related use were rated as least important. 

MOST RECENTLY ACQUIRED MSR 
When Acquired: 48% of MSR owners said they obtained their most recently acquired MSR within the last two years (2021 or 2021), with 31% saying they obtained a MSR in 2021. 

Platform: Nearly 9 out of 10 MSR owners said the most recent MSR they acquired was an AR platform. 
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Executive Summary 

MOST RECENTLY ACQUIRED MSR (cont.) 
New/Used MSR: 83% of MSR owners said they bought their most recent MSR by purchasing it new. 

Place of purchase: 30% of owners bought their most recent MSR from a independent (mom & pop) retail store. 22% assembled their MSR using 

purchases of different parts, and 19% used the internet/website. The most popular retailers & online sites used were Palmetto State Armory, 

Gunbroker.com, Cabela's, and Sportsman's Warehouse. 

Price: The average price for a new MSR paid by owners was $1,071; half of MSR owners paid between $500 and $1000 for their most recently acquired 

MSR. 

Brand: Survey data indicates the MSR market is highly fragmented. 11% of MSR owners said Palmetto was the brand of their most recently acquired 

MSR. 

Caliber - 60% of respondents said the caliber of their most recently acquired MSR is .223 / 5.56 mm. 

Reasons for buying- MSR owners said reliability, accuracy, and fun were the most important reasons for purchasing their most recently acquired 

MSR. The least important reasons were recommendations from a retailer and MSRs owned by family/friends. 

Accessories: 86% of MSR owners have their most recently acquired MSR customized to some extent, with 70% having 1-3 accessories. 75% of those 

with accessories added them to their MSR within 12 months after purchase. The average spent for accessories by owners on their most recently 

acquired MSR is $618. 

Optics used: 61% of MSR owners have a scope equipped as a primary optics, while 55% utilize a red dot. 
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Executive Summary 

MOST RECENTLY ACQUIRED MSR (cont.) 
Scope: the most common scopes used by MSR owners are the 3-9x power scope and the 1-4x power scope. 

Magazine capacity: Over half (52%) of MSR owners stated the magazine capacity of their MSR is 30 rounds. When asked why they chose their 
respective capacity, most frequent responses were related to popularity/standard and being readily available. 

Stock: Approximately two-thirds of MSR owners have a collapsible/folding stock on their MSR. 

Receiver: 81% of owners have a flat top upper receiver. 

Handguard: The most common type of handguard is a free floating with rails handguard, used by 43% of respondents on their most recently acquired 
MSR. 

Finish color: 3 out of 4 owners have a black finish color on their MSR. 

Barrel: 67% have a threaded barrel on their MSR. 

Barrel accessories: Most used barrel accessories are flash hider {39% of MSR owners) and muzzle brake/compensator (37%). 

Barrel length: 75% have a MSR with a barrel length of 16" to 20". 

Operating system: The most recently acquired MSR for 59% of owners operates by direct gas impingement. 
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Executive Summary 

MOST RECENTLY ACQUIRED MSR (cont.) 
Storage: 67% store their MSR unloaded and secured in a safe, lock box, or with a trigger lock. An additional 19% store their MSR loaded and secured in 
a safe, lock box, or with a trigger lock. 

Likelihood to buy: On a scale from 1 to 10, where 1 is 11not at all likely" and 10 is 11very likely", the average likelihood rating given by MSR owners that 
they'll buy a MSR in the next 12 months is 6.2, slightly more to the 'likely" end of the scale. 

Accessories owned: The most common accessories currently owned by MSR owners are gun cleaning kits, extra magazines, targets, and a soft 
carrying case. The accessory MSR owners most frequently said they planned to buy in the next 12 months is a suppressor/silencer. About 70% of MSR 
owners do not own and do not plan on buying a laser designator or night vision/thermal scope in the next 12 months. 

USAGE AND ACTIVITIES 
Use: 88% of MSR owners used/shot their MSR(s) in the last 12 months. The average number of times used was 14, just over once a month. Compared to 
the 12 months before that, 41% said their MSR use was "about the same" while 38% said it was less. 

Desired usage: 75% of MSR owners said they did not use their MSR as much as they would like over the past 12 months. The most important factors 
preventing owners from using their MSR more are related to ammunition: lack of availability and cost. 

Activities: The most popular activity by MSR owners is target shooting - 54% said they did target shooting at a private range, while 49% said they did 
target shooting at a public range. 

Ammo used: Roughly 70% of MSR owners used budget factory and premium factory loads in the last 12 months. The ammo breakdown for an average 
MSR user is made up of 42% budget factory loads, 32% premium factory loads, 17% handloads/reloads, and 9% import ammo. The average number of 
rounds used by MSR owners in the last 12 months is 907 rounds. In the next 12 months, MSR owners project they'll fire 984 rounds. 
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