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Casio, No. 06-cv-1751

Misc. Action No. 07-493 (RMC)
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CASIO’S OPPOSITION TO PAPST’S
MOTION TO COMPEL INTERROGATORY RESPONSES

Casio has moved to strike all the Papst interrogatories for Papst’s violations of Federal

Rule of Civil Procedure Rule 26(g). See Casio’s co-pending motion for strike and for sanctions

(MDL docket #38). The Court will not need to address Papst’s motion to compel interrogatory

responses, or Papst’s co-pending motion to compel document production, if Casio’s motion to

strike is granted.
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I. PAPST’S INTERROGATORY 1 TO CASIO AMERICA

Papst’s proposed order seeks a full response to its first interrogatory to Casio America,
although only a fraction of the interrogatory is addressed in the Papst memorandum.'

Although the interrogatory as written seems reasonable regarding infringement
contentions, Papst instruction 8 deceptively defined the exact language of this interrogatory in a
manner that is grossly overbroad and not even limited to the infringement issues. Ex. A to
Papst’s Motion to Compel Interrog. Resps. For example, as can be determined only be
reviewing Papst’s “instruction 8,” Casio is asked to “identify” (see definition 12) and provide an
“explanation” for every document relating to claim interpretation; “provide a full and complete
identification and description” of every document relating to the operation of the Casio cameras;
and provide an identification of every document that has any relation to Casio’s Complaint or
any of its patent defenses (including those unrelated to infringement). Papst does not even
attempt to justify the vast scope of what this interrogatory, as defined, truly seeks.

A. All Casio Cameras Are Identified

Papst claims that Casio needs to identify its cameras (Papst Mem. at 2). But in May
2007, Casio produced the product manuals for its digital cameras sold since Papst’s patents
issued, and Casio has supplemented that production since the stay was lifted in this case. Thus,
Papst knows the identities of every Casio camera, and has detailed information about the
operation of each Casio camera.’

Papst’s request for a “full and complete identification and description of each Casio

Digital Camera” (Papst Mem. at 2) is vastly overbroad, as Papst only alleges that the patents

Papst’s Proposed Order from the Casio docket is attached as Exhibit D to the Declaration of J. Kevin Fee (“Fee
Decl.”).

2 Fee Decl. § 3.
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relate to a small feature of one aspect of the cameras — transfer of data to a PC. Pertinent
confidential information on the operation of the cameras is in the possession of Casio Japan, and
is being produced now that the protective order issues have been resolved.’

B. Papst’s Document Identification Requests Are Overbroad

To the extent Papst seeks production or identification of every responsive document at
Casio America, or to the extent the requests might be construed as seeking identities of
documents at other Casio entities (see, e.g., Ex. A to Papst Mot. to Compel Interrog. Resps.,
definition 1), the request is extremely overbroad.” Discovery is only relevant if it “appears
reasonably calculated to lead to the discovery of admissible evidence.” Fed. R. Civ. P. 26(b)(1).
Papst has not addressed the relevance issue for its request for every document relating to the
operation or construction of the cameras. Consistent with precedent of this Court and positions
Papst has taken elsewhere, the motion should be denied because Papst has not made a specific
and detailed showing of why the full scope of information it seeks is relevant.’

The infringement allegations are directed to one narrow aspect of the Casio cameras — the
portion that transfers data from the cameras to a PC. And Casio Japan has already agreed to

produce documents sufficient for an understanding of that technology.

If Papst intends to argue that it should obtain any privileged or work product documents with this or any other
request (it is impossible to tell from its motion), Casio maintains its privilege and work product objections.

Papst does not contend that Casio America has control over the documents from other Casio companies. If
Papst had made that argument, it would have been Papst’s burden to prove control with specific facts, for each
of these many companies. Steele Sofiware Sys., Corp. v. Dataquick Info. Sys., Inc., 237 F.R.D. 561, 565 (D.
Md. 2006).

> In re: Papst Licensing, GmbH, Patent Litig., No. 99-MD-1298, 2001 U.S. Dist. LEXIS 10012, at *46 (D. La.
July 12, 2001) (sustaining Papst’s objection because opposing party “has not provided the court with a specific
relevance basis for this request.”); see also id. at *49-50 (two instances of the same); id. at *54 (on Papst’s
objections, refusing to compel any production from set of requests that were “broad and burdensome by any
standard”); see also Alexander v. FBI, 194 F.R.D. 316, 325 (D.D.C. 2000) (“once a relevancy objection has
been raised, the party seeking discovery must demonstrate that the information sought to be compelled is
discoverable.”); Andritz Sprout-Bauer, Inc. v. Beazer East, Inc., 174 F.R.D. 609, 631 (M.D. Pa. 1997) (same).
Papst should not be allowed to try to plug these holes in its reply memorandum. Cf. Hebert v. Nat’l Acad. of
Scis., 974 F.2d 192, 196 (D.C. Cir. 1992) (“To consider an argument discussed for the first time in a reply
would be manifestly unfair to the appellee who, under our rules, has no opportunity for a written response.”).
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Papst’s request for production or identification of documents relating to its supposedly
“narrowed” technology areas is unjustified because relevant documents are being produced.
This is also a very confusing portion of the Papst memorandum, because it is inconsistent with
Papst’s proposed order, which seeks a complete response to the interrogatory as written, with no
narrowing at all. And perhaps most importantly, these “narrowed’ topics are still grossly
overbroad.’

Even if there was any marginal relevance to the documents Papst seeks beyond that
already produced or being produced by Casio, that relevance must be balanced against the
burden to Casio.” It is self-evident that collecting and identifying even a fraction of the
documents Papst seeks would be an enormous burden and expense to the Casio companies.®

C. There Is No Need To Address Claims That Are Not In Dispute

Papst complains that Casio has not provided analyses for each of the 33 claims of the
patents-at-issue (Papst Mem. at 4). But only claim 1 of each patent is at issue. In response to
this Court’s Order that Papst provide a “complete response” to Casio’s interrogatories on
infringement, Papst did not interpret any elements of any claims beyond the first independent

claim of each patent, and did not accuse Casio of infringing any other claims. As Papst does not

6 Narrowed topic 1 seeks, for example, all documents related to the cameras taking pictures (“acquisition and

processing of light images. . .””). This narrowed topic alone would capture such irrelevant technical subject
areas as optical and digital zooms, shutter release, flash operation, focusing and contrast, night shot options,
exposure control and compensation, white balance, image brightness, backlight functioning, color filters,
image sharpness, color saturation, and image contrast. None of these technical areas, all evident from the
Casio manuals produced to Papst, are relevant. The other topics are equally overbroad, requesting all
documents on such things as mega-pixels per acquired photo, types of SD cards, image file formats, movie
formats, data compression, audio and recording media, image data amount options, camera set up, camera
photo quality options, computer programs for all these irrelevant technical areas, camera video quality options,
recording volume options, and built-in memory capacities.

In re: Vitamins Antitrust Litig., 198 F.R.D. 296, 301-02 (D.D.C. 2000); see also Fed. R. Civ. P. 26(b)(2)(C)(iii)
(holding that the court should limit discovery when “the burden or expense of the proposed discovery
outweighs its likely benefit....”).

See Fee Decl. Ex. A at 48-49 (indicating dozens of world-wide Casio locations); see also Fee Decl. Exs. B (48)
and C (7). Casio stands behind all its objections for all interrogatories at issue in this motion (including
privilege, work product, relevance, undue burden, etc.).
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assert that Casio is infringing any other claims, it would be pointless for this Court or Casio to
expend any time or effort on them.

D. No Casio Cameras Are Infringing

Papst complains that Casio has not identified all the cameras it believes are not infringing
(Papst Mem. at 5). But the Casio responses apply to all Casio cameras sold after the issue dates
of the patents, and those cameras are identified in the product manuals that have been produced.

E. Other Aspects Of Interrogatory 1 That Are Not Addressed By Papst

There are other aspects of Papst’s interrogatory 1 to Casio America that were not
addressed by Papst in its motion, including for example its demand for identifications and
explanations of every document regarding claim interpretation, the request for a “complete
identification and description” of every document relating to camera operation, and identification
of every document relating to invalidity and other defenses. Ex. A to Papst’s Motion to Compel
Interrog. Resps., instruction 8. Papst’s proposed order nevertheless seeks a complete response,
presumably including the aspects of the interrogatory for which Papst made no argument. As
Papst has not even attempted to show relevance or other justification for these requests, they
should be denied.”

II. PAPST’S INTERROGATORY 1 TO CASIO COMPUTER

This Papst interrogatory asks Casio Computer to identify every person involved in any
“research, development, design, re-design, prototype production, testing, licensing,
manufacturing, commercial production, sale, offer for sale or importation of each Casio Digital
Camera used, manufactured, sold, offered for sale, licensed or imported into the United States

after October 22, 2002.” Papst Exhibit B. This request literally encompasses hundreds, if not

See footnote 5. Casio maintains all the objections recited to this interrogatory, including on grounds of
relevance, undue burden, privilege and work product.
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thousands, of people. For each person, Papst demands the name, home address, business
address, last known employer, position, title, job descriptions, dates of employment, place of
employment, and general duties. Papst Exhibit B, definition 9. The interrogatory also seeks
identification of every “entity” involved in any of these topics, and for each entity Casio must
state its date and place of incorporation and “identify” every one of its officers, directors, and
managing agents. Papst Exhibit B, definition 10.

Like its interrogatory 1 to Casio America, Papst made absolutely no effort to draft a
reasonable request, in violation of Federal Rule of Civil Procedure 26(g), and in apparent
violation of Rule 11, Papst has moved to compel a response to the full scope of this
interrogatory. This interrogatory should be stricken in its entirety.

Papst also has made no showing of relevance for information concerning Casio entities
and employees located all over the world, nor has it shown that any marginal relevance would
outweigh the burdens to Casio to provide this information for every person and entity involved in
all these many activities. '’

Papst makes the argument at page 7 of its memorandum that Casio is liable by
inducement for sales outside the United States if there is an expectation that the products later
will be sold in the United States in an infringing manner.'' This is a wild fishing expedition. See

Exhibit C.

10 See footnotes 5, 7, and 8. Papst claims that Casio has “control” over all this information, even information in

foreign countries. But even if Papst had some plausible theory of relevance of documents from foreign
companies, and even if that relevance could somehow overcome the overwhelming burden to Casio to produce
what Papst seeks from all Casio companies, Papst has made no showing that either Casio party has control
over the documents at foreign Casio companies. It is Papst’s burden to prove Casio Computer’s control over
each of these many companies with specific facts. Steele Software, 237 F.R.D. at 565. Papst has failed to do
sO.

" DSU Med. v. JMS Co., 471 F.3d 1293, 1304-05 (Fed. Cir. 2006).
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1. CONCLUSION

For all the foregoing reasons, Casio respectfully requests that the Court grant its motion

to strike and for sanctions and deny Papst’s motion to compel interrogatory responses.

Respectfully submitted,

DATED: April 18, 2008 /s/ J. Kevin Fee
J. Kevin Fee, Esq. (D.C. Bar No. 494016)
Morgan, Lewis & Bockius LLP
1111 Pennsylvania Avenue, NW
Washington, D.C. 20004
Tel.: (202) 739-3000
Fax: (202) 739-3001

Scott D. Stimpson, Esq. (pro hac vice)
The Law Office of Scott D. Stimpson
Suite 1102

445 Hamilton Avenue

White Plains, New York 10601

Tel: (203) 258-8412

Attorneys for Plaintiff and Counter-Defendant
Casio America, Inc. and Counter-Defendant Casio
Computer Co., Ltd.
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IN THE UNITED STATES DISTRICT COURT
FOR THE DISTRICT OF COLUMBIA

IN RE PAPST LICENSING GMBH & CO.
KG LITIGATION

Misc. Action No. 07-493 (RMC)
MDL Docket No. 1880

This Document Relates To:

Casio, No. 06-cv-1751

DECLARATION OF J. KEVIN FEE, ESQ.

I, J. Kevin Fee, hereby declare as follows:

1. [ am a partner at the law firm of Morgan, Lewis & Bockius LLP in the
Washington D.C. Office located at 1111 Pennsylvania Avenue, NW, Washington, D.C. 20004,

2. I have been admitted to practice law in the District of Columbia since 2005. I am
further admitted to practice law in the states of New York and Pennsylvania.

3. On May 21, 2007 and April 16, 2008, Casio produced product manuals for digital
cameras sold since the Papst patents issued.

4, Attached hereto as Exhibit A is a true and correct copy of Casio Computer Co.,
Ltd.’s 2006 Corporate Report. :

5. Attached hereto as Exhibit B is a true and correct copy of the Declaration of
Satoshi Katakai.

6. Attached hereto as Exhibit C is a true and correct copy of the Declaration of
Koichi Kaneda.

7. Attached hereto as Exhibit D is a true and correct copy of Papst Licensing GMBH
& Co. KG’s Proposed Order Granting Motion to Compel Interrogatory Answers, filed on April
16, 2008 (Dkt. 56).

I declare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct.

Dated: April 18, 2008 " By: // ' / %ﬂ—»

U Kevin Fee Y

1-NY/2302801.1
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Contact {nformation

Casio Computer Co., Ltd.

htpi/iworld.casic.com

For inguiries on CSR in general:

CSR Operations Section

Casio Computer Co., Lid.

1-6-2 Honmachi, Shibuzya-ku Tokyo 151-8543
Tel.: +81-3-5334-4901 Fax. +81-3-5334-4547
Email; csr-report@casio.cojp

For nguies on environmental issues:
Envirenment Center

Casio Computer Co , ttd.

3-2-1 Sakae-cho. Hamura-shi Tokyo 205-8555
Tet: «B1-42-579-7256 Fax +81-42-579-7718
Email: eco-report@casio.co.jp

Pubiiched: Dacarmber 2006
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introduction

Growing with Society through Creativity
and Contribution

“Let's buiid the ideal calculator with our very own hands.”
This was the mantra adopted by the four Kashio brothers as
they developed a calculator that used only 1358_
circuits—back when g P

were the only available technology. By 1357, the four
brothers had already succeeded, introducing the world's
first small, fully electric caiculator {the "14-A”), and

founding Casio Computer Co., Lid.

Ever since, Casio has been leveraging its digital
technologies fo advance into new business fields—
timepiecas, musical instruments, and LCD
monitors, to name a few. Casio’s dynamism
comes from its profound ability to develop
innovative products that meet latent but
universal needs. Again and again, Casio has
defied conventional wisdom to give people

the things they really need but haven't

even thought of yet. The company is
contributing to sccieties around the wortd

by delivering convenience and

entertainment, creating new markets,

and facilitating culturat development.

True to its corporate creed,
“Creativity and Contribution,”
Casio’s greatest responsibifity is
improving people’s lives by
daveloping groundbreaking
new products. Along with this
core commiiment, Casio is
proud to say that all of its
employees have, as part

of their job descriptions,
determined their own
personal commitment

1o social contribution.

The goat of the

company and alt of

its people is to

grow by heiping

society to grow.

Casc Coperate Senorr 2006 01
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from the President on Casio’s Social Responsibility

“Casio has been pursuing ‘Greativity and
Contribution’ since the beginning. These
unchanging values define our commitment to
fulfilling our corporate social responsibility.”

Our Corporate Creed: “Creativity
and Contribution”

Casio's corporate creed has been “Creativity ang
Contribution” since wa established Casio Computer
Co., Lid., after inventing a small, fully electric
calculator in an era when mechanicat calculators
were the norm. Ever since, our comimitment has.
been (o contribute to society by offering the kind of
original, useful products that onty Casio can

We have accomplished this over the years by
identitying ialent needs that peopie have yal to
discover, and then meeting those needs with
innovative products and services, which soon
become an integrai part of peaple’s deily lives.
in doing s0, we 2iways strive to think bigger than the
mere piovision of new technology, products, of
services—our reat goat is to inspire new estyles
and contribute o culture.

Times may change, but cur commitment o
"Creativity and Contribution” is unwavering. This
croed defines the company’s very reason for being.
Looking 1o ihe future, Casio has #ts sights sef on
bringmg joy and wonder to people everywhere and

inuing to make a real it in the workd. To
eam #s place in a sustainable global society, Casio
must keep demonstrating the meaning of "Creativity
and Contribution.”

CSR Initiatives

In Japan. 2004 has been calied the dawn of the “age
of CSR,” as many companies nfroduced a variety of
CSR initiatives. Many also came out with thewr own
definions of CSR. but these sefinitions are by no
means universal. The scope of CSR and the role
companies expect themseives to play differs with
each orgamzation's perspective

In 2004, Casio inaugurated its CSR Operations
Section, and set up a CSR Committes comprised of
the company directors and auditors. These steps
have provided a forum for discussion of a broad
range of CSR issues, Alsc in that year. we added a
section on social contributions to our Eavironmental
Report {published since 19989) lo creale the
expanded Sustainabiiity Report.

Since 2004, we have promoted a wide range of
CSR initiatives, including strengthening our
complance system, obtaining Privacy Mark
centification for personal data protection, achieving
Zzero emission standards in Casio’s main operations
sites In Japan, taking steps to comply with

[ ing CSR
procurement, and issuing the Corporate Social
Responsibiity Report i 2005.

Pursuing CSR-driven Management

Despite a¥ of these achievements, Casio-—fike afl
other companies today—is subject (o ever stronger
demands and higher expectations from society. In
order to sacure faif and ransparent management
and continue to improve corporale value, we recog-
nize the need to once more retum to the founding
principles of "Creativity and Contribution.” In doing
50, we inlend 10 find and axploit syneigies between
our everyday business activities and CSR initiatives.

We shak make CSR a core driver of

by falthfutty ing on the

foNowing commitments.

8 To continue realizing the unchanging,
foundational principles of *Creativity and
Contribution,” Casio will adhere to the Charter
of Creativity for Casic and the Casio
Common Commitment.

& Casio will observe 2l applicable laws and
regulations, and will sirive 1o improve corporate
value by reinforcing its sysiem of mtemal controls
and impiementing effective comphiance and risk
managemeant throughout #s entire globai
supply chain.

® Through its primary business activities, Casio will
continue to create new value 10 heip resoive
various msues facing the globat community.

# Casio wit i L

hat integrate i as well as
resource conservation and energy saving features
into all processes reiated {0 creeling products.
and services.
® Casio wil disciose financial and other information

and increase
Iransparency by creating more opportunities for
In past years, Casio has published the Corporate Kazuo Kashio
Profile and Corporate Sociai Responsibility Report President & CEQ

sepacaiely. This yeas, however, we have combined
the two into an integrated Comporate Report—the
0N YOU are reading now-—in order to present a fuller
picture of Casio {o readers of both publications. |
hope this Corporate Report wikt serve as an
important means of communication between Casio
and aR of its stakehokiers, For a variety of details
that could not be included in this publication due to
space kimiations, 1 invite you lo visit the
Tasio Website (hitp/iworid.casio.com).

| am commitied to managing Casio for socialty
responsible business success, and | wouks
appreciate heating your frank opinions of our efforts.

02 Case Comomme Sevom 206,

“ines Sreocems Aepon 06 Q3
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) History of Casio

Contributing to Society: A History of Innovative Product
Craftsmanship and Strong Stakeholder Relationships
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$-58700 serins of dapanese-angope NI : FIES ‘pertormance fuel cess s moble evices. L16., and the Yamanzsh lacsity of Caso Mbcsones Co Lt J, achieve zero
oifice computers reieased. H Cano detvers first camera squinped ceiular amissions less than 1% waste disposed in Langhits).
.. pnone with GPS 10 au of KDDL, Prograe unched 1¢ racover and recycie end-of- e personal computers.
- " . EXILIM, e worG's thinest, waarabie card- and othet IHEIMAION processing FguHMEnt SOK) 10 CONDeTaNe CUSTOMmers.
Gasic Tone electronic keyboards roiessed ~8K) . Gt e sited dgftal camera, ieleased, Kochi Casie C., L., awarded the Naturat Resources and Energy Agency
Diesctor-Gorera

.. f : for Exeetience i Energy a
[ELU- Frs1 CASIO WORLD OPEN GOLF - N < 4 . s Factory {in the electnicity sectorh
X TOURNAMENT heig.

L §.  Fingerpnnt venfication device for mobike devices
3 drveloped.
Casic enters the dala projector market.

Deteaied oftce, the Consumer Section.
staplished to recerve inguines from
general consumers.

LS Chanter of Creativity ‘or Casio established

Camio Code of Conduct revised

Casio Comman Commitment rstablshed

Recovery of end-of-We home DErLONI: COMOUTers Inetiater

Casw Saence Promotion Foungation
estabisted Casio Hrtach Mobsle Commenicatmns Co. 116, #jomt vermure wis —SEIOY]
First G-SHOCK, a shock-resistani ~JRELXS Heach:. L1.. for deveinpg celkilar phones. established.
westwatch, releases.

TV-10 pocket-sized LED color TV retsased.

SR Operations Secton and CS® Cormitee established
Sustaingbaty Repost 2004 rssved. reoiesng the £avramental Report

Case cokaborates with Renesas Tecrnology Corp. tn
Srvice packageg technology.
Casio forms alkance = LCDS wim Tarwar's HarnStar Orsplay Corp.

S~ Corporate. ¥ ReporT 2005 S5080_ 1epBeng e Sustinsdiay
Report

Casio Compuster Co . L1 . and Casi Laase Cororrhon obtaen Privacy Mark
certheation.

Improvements compietad or: a1 roducts desties for Europe W Eompiance

Fust LCT shutter page prnter reieaszd. —JRELES

PELA super-ttun aigial watcr: reizased. JRELIS it the RoMS Direcrve

Company-wite Duakty mprovesment

LI~ Corporase Report 2006 Ssues. rpcng both the Corporate Sustamamiedy
Camomgn uncheg

Reportwnd Compoerte Protie

Cane, Corporme Seport 200 05



Page 5 of 26

Filed 04/18/2008

Case 1:07-mc-00493-RMC Document 64-3

Business Ovorview

Casio’s two main businesses are electronics and electronic
components. The company creates products that are compact,
lightweight, slim, and energy efficient for the global market.

@ Business Fields

“The Casio Group is comprised of Casio Computer
Co., Lid., 56 consolidated subsidiaries, and 4
g%igﬂs.nggvg

Others. The Electronica segment is divided into four
categories. Consumes, Timepieces, Mobile Network
micno.‘ [MNS), and System Equipment The

and Others. 5529@3% Casio’s
business activibes range from development and
production to sales and sesvice.

| Eiecironic cakaistors, slectrone Scto. | Dhgdsl walches, anaiog wadches, clocks

Mobiie Network Sciutions mi..:. Equipment category
{MNS}) catagory T Electronic cash regaters (including PCS
Cehiuir prones. handy termmnais . §r53§§ Ppege printers,

Comuser phones

wmu

Saies by category

Electronic Components
category

LCDu, BUMP procesaing consignments,
TCP assembly s teat consigrynents,
carrier tepe

Consumer Category

Greater Convenience,
More Enjoyment

Trus attorgsple digral prano
datvers r.cwom;omoa na

av..m..iu’a ¥
trie ~unds shas

Casc Corporme Secon 2006 07
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Timepieces

Solar Power and Radio
Control—Always Evolving

QCEANUS OCW-MTGLTD

VAN a tat sl case, tne CCEAMUS
solar-OMENRd, (SO-COnTTAen s ch
cftors barh ngh furesonalty and a spaty
desgn trat orignated in Europe. Alog
weh compavhiirty ko sanctard racd waves

LILANA LNA-100LY

7 Trhe LILANA i€ 3 solar-powered, 1acic-0roiad waich
for worner weir 2 11 meral case 9nd on eegan o

SIMPE 100k, 1N 200k 10 2 Deaial face wens eridtips
nENCE. R WaICH ez aes aleaner wisibana wih &
“egan aratesque JeSIgNon NE NS0 23S WEH B 3
15-face: C4& bezol hat shmes Ctferetly depenang o
e arecior O tne g TNs Sopnsicaled whstwaie”
TEXATIAES Bl e oetais Draderred by worme

" Anytime, Anywhere

While offering superior water and §90Ck.
resigiance, tes tough oellular phone is
compatible whn CDMA2000 1X EV-DC
iechrology. enabling access o the iales:
communication services, Feaiuring 5 2.1
megapiel camaa and a SOME data
folder, it can also be used with ex.erral
TRerary. A mobile eleCTonC diCtoN iy i
IS0 buit o the pnone

", Trus mobile comsnunicaon
£1  tewminal combines ine teaures
of a handy "ermnal wiin e
¥ porabiiny of 8 POA By
< operating 1 in combimaiicn
* wi Excelien: Sore® shop
T SJ0pOr SORMCNS, 1he Jser can
I perlonm everyneag from gala
" AEMURKION 10 ITUlrn 1675
asks wiin one gevice. The DT
5200 leverages micrmaton o

Casc Copomn droom 2006 06

Mobile Network Solutions

A e WY
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System Equipment

THes COTDINT e SKier e L L5
STEATHINGOF SOTVTST X WG 17 PTG

Reliability Delivers

Efficiency

O B ke LA BT O kS O oo

59 A0OINCEL A 1 TR T DT IR eenk G

e 30X L, Genn IR M

13 YD O POYYYR: PR TSNS,
B 36 SyTIETE U/ T VR TSk oG
PV el B e

e e g

The TE-300 is 3 Cash regesier Ina! s, wolt with (h6 11807 3esgn ¢
$0%€ Dy —‘300__‘_@ e Cast Orawe! 10 DE (HaCEa 1N A Separae
-eized man yne 1 also 'rat
CIOLIAI Thaies keyhad fof usE In MedCal and r8sia s SETNgS

Hom *oe shm and Compac: fe:

G

$10 Cwwo Corporee fepor 2006

Creating

the Cutting Edge

Electronic Components and Others

COF refers 1 a fim on which LS ehips for LD

panels are mounied. The fim is thinner and
more flexible than a conventional beard,
making ¢ pass:ble to design targer LCO
pane's. Because e circuds are fived in e

base f#m COF is 'deal for detedea processing
As the rend rowards ulta-fine picn LSE grows.
s¢ ico does the cemand for COF techneiogy.

SRS BT

Cuthing-edge products ars born
advances in
ts Take

WLF refers e 2redon of Loup-Sized

YZugh copper ieds bl farmaton,
EIRCHOCK: DOTT INITE Or AN taein
sealing WLP IS ros eftecive, 3nais ne
Most advanced LE
e, MARYG | L w
PIOC R Fver Sty DEVCRS win
produc s sk as celiiar prones ang
digi.al cameras




Casio’s Originality and Technology Bring Growth

4 @ Business Strategy: Generate Both Profitability and Future Potential
to Both Society and the Company
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Casio contributes to society by developing original products that never existed
before, yet meet universal needs. This enables Casio to grow side-by-side with all

of its stakeholders.

@ Casio’s Concept Development and Core Technologi

]

Give the World Innovative Products

Tha deiving force behind product panning &1 Casio it the company’s
unwavering practice of initisting product devalspment from scratch,
ever just copying the ideas of others Casio recognizes the

untimited potentiat 1 develop ProduCts that have yet 1 be invented

Tha accumuiation of technologies though daly RAD enables Casio
10 resiize outsianding onginal idess. Csio makes the mos! of the

wxpertise in dighal Circuits # has developed since the early yaars to
camy out ite own LS| design. As a result, the compeny has invented

12 Casx Comporae Fepon 2006

vary sma circuits with bigh performanca and iow power
consumption. Casio utikzas these digitel circuits in the XM
angine, an image processing module st the nesrt of ks digia!
Cameras. I another fieid, Casio began producing LCDS in 1978, and

{COG), 3nd uther high-density mOUnting CHNOIOgS, 28 wel 45 the
water and shock resistance lechnologies that go into G-SHOCK

watches and other products.

Toshnology for radio-

"E Going forward, thes spproech 16 managament
o sacure both sustainabie growt™s and prABDMY
Caakos I worklng 10 18008 e com-sa raro for product

Casia i Joowing @ succmshsl s¥ANGY of BeCuTing stable profts from

; Cellular phones.

| Casio's WA1CA madel
& enjoyed the highest ™
* number soid of any phone 351

BcToss the entire roup. Thwough sfforts begineeng in the:
design stage. the number of parts reQuared 0 Produce 3 product is being
mduced. Common product DaIONTS have another benel. 0.
scoslersted product developmen.

Fiscai 2006 figuces (Apei 005 - Manch 2006}
£

Digital ~e,

cameras ?

but are needed by everyone. By identifying this latent demands and has become a masier in the developmant of smak and madium- across ol of Japan's 46 million
meeting 1t with boid, new products. Casio not only helps 1o crosie sized panets. In saditon o meeting the LCD needs of its own wireless providers for 13 cameras Getivered
Tew markels and Culturat phenomena. but also foslers the products, Casio 20 provides 1.CDs as product componants 10 other consecutive weeks.” wordwide.
development of related industries. companies. Cask's Wigly original prouct planning extens 16 many :

eatting-acge fieids, lnciuding chip on fim (COF), chip on gless TET LCDs

ISore L sy

30% of the woridwide - )
digial camera market -

Net sales (unit: ¥ mithon}

C et e e b
" Source Survey Dy S Japan o e 106! Sies rETAE of ovar 3,000 CoRImer slsctonics deaters.

BOL e e e e =

20— e

35 malion units detivered
worldwide.

Radio-controlied imepieces
2.4 milion umts delivered
woridwide.
Top globat market share.
Soanre Caa sy
. - s
Etectronic musical instruments, System
‘equipment, elc.

Oparating income margin funit %} Stock price (highest vaiue, unit: §)

Performance Target Fscal 2007 |
: ¥630 billion ! 8.1%

FY2003 FY2004 FYZO05  FYZ006

¥

Performance Target: Frscal 2007 _

Contributing to Society by
Using Capital Effectively

Devetopment through

Sharp Focus on Operating
’ Small and medium. Sustainable Growth Income Margin
size high. . Since rer sales wil' contnue 1C grow For Casia. 0Deiatng inCome margi~
- TFTLCDs driven mostly Dy e Exgansive % 3 viial management ndicalor 3
Chip on fitm technologies (COF) Businesses, Cas pans 1o reach Casia has se an operating mcome “esung Prafts (o sharenciders, Casa
¥630 tithon i ne: saies n hiscal 2007 margm target of B.1% in hiscal 2007 15 3IS0 heloing "G Creae a more
ang is working ‘o achieve 10% affluer sncaty

Cane geporam ooor 08 13
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- The following pages provide an overview.o

cs Highlights

Casio is committed to frankly reflecting on itself as a public
entity, and is constantly re-envisioning its own future
contribution to society.

Caslo values persistent questioning: “What is this for? Who
is it for? Why are we doing this? What needs ==u..c<»3w...$
And to what degree?”

The questioning doesn’t stop there, however, Casio goes on

to ask: How original is this approach? Does the project have

a clear focus on sustainability? Has it really given customers
happiness and delight? Have we provided value that inspires
new trends in the culture?

Caslo people ask themselves n:au:o-.ﬁ E.o cg every day.

Initiatives. We invite you to explore this unigie nuu_o
process and take note of its outstasnding results.

M Creating Energy from Natuval Envitobrmeentofly Friendly Fuels -~ -

W Applying the Mechanisms of Human lntaliigence ta Manutacturing Technotogll’
® Providing a Place for Young Peopie to Gain Resiiency for & Meaningful Life - »
# Reducing Casio’s Greenhouse Gas Emissions -

# Complying with Europesn Environmdmal Laws

Creating Energy from Naturs! m=$3:_=o:»u=< 1...0:&? Fuels

Research & Um<m_ou3@_: Next Generation Fuel Cell

Original Caslo Technology—

Casio 15 siriving 1o realize a truly mobile
sociely by Gevekoping micro fuet cetis
113t can produce elecincal energy
from methanck.

Global research in this field is
highly Competitve, and vancus
methods have been proposed. Casio
has developed and recommended the
Reformed Methanol Fuet Cel Sysiem. a
technology that combines the high
power output and enwironmentat
friendliness required tor the mobile
devices of the luture.

Trne basic mecnanism of this
sophisticated technology involves
exiracting hydrogen from methanct. a
type of alconol, and then converting it
nto electncity (Figure 1)

Trve mechansm betwd this
technoiogy nas been known lor many
years. but betore Casio, fos: scentisss
have never thought it 1o be viable.

LT J
e W
| e e Doy
!
: a0 ana O
' (mwwaona}

Development of the Micro
Reformer Module

Tre most difficul prase of s
developmen. Projec: was 1tventing ine
telormer (proio 1, nght), which extrac:s
hydrogen from menaol. Casio apphed
£s experise 1 semiconducion
processing—a long-uine core
competency—and comoned « with the
latest nano catatyst and chermicat
reaction technologres tc develop a
successiul micra reformer moaule.
Casw’s latest moduke. announced
10 the public i1 sprng 2006, mtegrates
three chemical reaciors that produce
Nydrogan and render emissons
harmiess and 2 healetiEmperaiure
$6NSQr ON A SINgle ChIH, WHnCh
achieves Siaryp In jus' S 5econds,
Tne module aiso boasts a “nermaly
nsJaied consiruchon that keeps ine
outer surface of the devsce a1 only
40°C, despue iernal hea: of up to
280°C The mog.se s specificaions
are llly compatibie wi n mobile
device requremen.s

Development of the
Fuelcell Stack

Casio's fueicell s:ach, which creates
ascircity from hygrogen (photo 1, tek}.
nas a laminated

struciure of wenly  EpaTCr
power - generatg

catls consisTng of -
$8pABGrS a0d
mermbrane elec-
ifode assemblies
{MEAY

Pooto ¥
The high- Lev Lo smex
density COMPOTENt Rort Mo eomer

o her

mounting € based on Casi's core
compeencies n watel-tgsistance and
durabikty The company nas aiso inte-
gratec technologres that opivmize gas
fiow channels for the charactensics of
e vydrogen produced by the mcro
reformet, and thal improve MEA resis-
tance 10 carbon monoxide. The result is
8.4 warts of raled oulpui in a ceil
stacik with a volume of only 22 mitlilters.
{654 x 18W x 18Dmm}. The rated
power OUtpu: per unit vohume (power
densty par un volume ) has reached
B8B2W/1." the highes: in 1he world
among ceils fot use 1N mobile devices
W A U fOF TeFELING #BCK-CAL DDA (Wb}

per cne iae: ¢ vome ued 35 an now K3
mevasrizanon

Practical Applications for Micro

High-Output Fuel Cells

Caso has combined »s micro 663.2
moduie a7 s newly deveioped
fueiceli stack 1o creale a compac,
mgh-power fuel cell for mobie devices.
Casio's fuel cell [inchuding 1ne metha
ot cannage) {photo 2, nght) can
power 2 noiebook PC far about four
times ionger :han a conventional
ithiurm-ion battery of the sarme volume
Casio 18 now
working on the
necessary penpheral
pars and Creus
andf plans 1o S2an
Gelivenng samples
for perfommance ¥,
evaluabon by iscal €
2008 Casio is well on Prolo 2
s way 1o Creaung yer L% nvi‘o‘-_
another successtul gy ‘!-dﬂ!aw
new business. PEY cuntet

*

&ftes grving Ihis 15Sue SOme thought in 1996, t GeCided It ook
0 p-BT-COMing battery kechnokogies. Worldwide concem over
1T emviconrent was reachng new hesghts t the lime. and 1 was.
C1Rar 10 M INAT e tne Had Come 10 Guesion The COMMmon
ASSUMOIONS ZD0UL e Mgrudactse end sales DF NGte shectione
Amvces 1 segichad for ways 16 resoive e protieT gng bace o
e basic procges of PRYSCE 8ng Chemsty. and reconidenng al

The technoicgy ral | linally 0BCided 10 Dursue was fuei cetls
Tiny. apsily dsposadie PET comarans iphotn 0 nghtl 8re hled with

Sibiubiy 83
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metrangl o1 anciher huel, Bnd the fuel 1s usen 1o
1 'un 3 mobée siectoni dwece The emoly pie
her, be teCYCHG 200G with ofher Dlasir i

A necetsny Iat peopie averywhare taxe o Jranted becomes &
1 e 3te spent household U-:*.lm oM tha rest ¢! ¥ rast as umwersal need Casio Creales products ha neet E Rt ang
S IEQUASS N MaNy Ceveloned COURTIPS (L 5APTS we t Tiake & 1881 COMMBURON 1T 50Cely W will COntrue 1o deveicr
LS80 12 thrs. hCwever, 30 we keep uSIng Conventona! Dateres Ipthnologres and dekver Brachcal 3POKCANONS thet heis peoCie

our rbae eleciionc devices. achueve he Goat of mying in Rarmony with the Besonment

14 Case Goweeste Rupart 2005 Case Soorcar Jeoce 2am 15
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CSR Highlights

Applying the Mechanisms of Human Intefligance
_to Manufacturing Technologies

Production Yamagata Casio Receives 2005 Nikkei

“Monozukuri” Grand Prix

Yamagata Casio Co., Lid , manufac-
tures celfudar phones, wiistwacnes
such as the G-SHOCK series, and
diyital cameras, as well as metal maids
andg moided piastic components lor ihe
products. It aiso develops and sefls
cnip mounters for electronic
cOMponent Mounting equipme:

The Mold Making & Malding
Dinvigion, wrich makes metal motds and

personnet share *ne proguction
scnedule througn PCs. No paper
arawings are used anywhere " the
moid lactory.

A molg thagnostic system was
introduced in the moiding process |0
prevent fatal flaws m the metat
molds This system measures
Jhrasound emitted by the moid
dunng each molding operation,

moided plastic 0!
at Yamagata Caswo, received Japan's
2005 Nikicei “Monozukuri™ Grang Prix
for a Digital Network System instafled
a8t its plastic molding and precise metat
malds factory.

Tne reasons Yamaga:a Caso won ne
award are described below.

Ceftutar phone and dhgral camers
DrOGUCTS are SUbCt (o rapsd
teplacemend by new models. in order
meet the shor: and intensive producion
penods for ihese products and 10
rtegrale tna process from metal moict
Creation to pan moiding, Yamaga'a
Casio has incorporated 1T into e evire
produchon process. As a result. the
lead ume for metal moid production has
been greatly reduced. This mnovatron
was recogrized for advancing

g the of the moid
Jsing 3 point system. if the result is
below 40 ponts, The mokding
macning 18 shut down and the mokd
15 repared. This enables the impact
ot a #lawed moid 1 be minimizet n a
production period that is shoft
ard intensve
Tnaks (o 1his Digrtal Network
Sysrem tor a plastc moiding and
precise metat moids lactory, Casia’s
celiular phones and wristwalches move
frum deveioprent, fo production. o
marke? n 2 very snon pernad of tme.

Metal moid design and data
preparation

Ahet receiving 3D thgital data for a
celtular phone or a tmepiece from:
Casio Produc: Design Depanmen, the
data is used 10 design a metal mold for
a plastic housng. Then the completed
metal mold design daa s used o
create a computer simulation of actual
resin flow inside the moid at the time of
tial produchion with an injection
moiding macnine. Tris way, any
problems can be discovered in
advance and resolved

Metal mold production

Usng the compieted 30 design data.
the moid manutacturing process
begins using equipment Such as a
machining center and an electrical
discharge machine. The 3D digitai data
is sent from CAQJCAM gesgn tools 1o
amachine loat connecled via the
network, and the tool autornatically

pa
g 1echnalogies are facing sulf
competiion fiom overseas loday.
Yarragaa Casio is jeading the way for
o'her Japanase manufaciurers win this
sysiem. This was another factor in the
jdges’ decision to give the award 1

(roe o}

Japanese production 1echnoioges.

# Al 500 PCs and devices such as
CAD/CAM systems and machine
+00lS are connected 10 a ework
and each person has a PC

* Computer intensively manages
ongoing conditions for each metal
maold along with drawings. and all

The Digital Network System fora

P
i

gata Casic for
e sysiem.

The Digital Network System_
for a Plastlc Molding and
Precise Metal Molds Factory

Here 15 an explanation of how the
sysiem aCiuaily works

plastic moiding

196 Caxe Corsorate Repon 2008

stans p g a mold: all the
operator 1as 10 d0 18 10 confirm the
‘operation using a computer. Through
“his process, a moid is completed win
mirkmal errorg of problems.

Also. 1asks previously periormed
only by experts such as shaving and
poiishing in units of microns and otner
minute adjustments are all done
through the digital network. There are
computer screens in fron: of all 1he
operators in enarge of shaving and
polishing, which drsplay the mold paris
i 3D. The pans are coded by severat
colors, and each color snows each
operator's par in the processing.
Trrougn this System, 1t S NOw possible
for a person witn a basc level of
experience to 0o e work of a skiled
techmean, The computer nas enabled
regular operators with a basxk level of
expanance to 6o the work previcusly
done onty by experts iookmg at
complica:ed drawings This technician
subport systern has grea'ly increased
accuracy and impreved the quabity of
moid processing once done by hana

Trial molding

Evenlor tral moiding with a moid
atieaty completed in s way. Ine
it 30 data plays an actve role. The
sysiem determines the optimal molding
conamons siter making close reference
1 the database of metal mokis &
maiding. ‘ogecher with the database of
molding machine & resin, which have
been built up aver the past 15 years.
The pptimal conditions are sough; in
@ snortes: possible tme by sending
e intal 30 design das 1o the said
system and running a samulation. The
1es,ting data is then also compied,
wric. nelps reduce development lead
me, smprove qually, 313 raise
POGUCHON yields in the tuture.

Mass production and monitaring
Using the condrions just determmed,
. Moic moves on 1o the mass
praducton siage. The faciory comans
abau: 40 injection mokimg machines,
eraphng a molded part 1o be produced
every 10 seccnds. All 1hese machines
are alsc connected to the network
Eac ume one part is fivshed,
process-result daia are sent to the
computer server. The computer
monviors ai operations of each
rmachine. if there are any irregularities,
3n alarm goes off, and # there is &
possivilty of a defectve product, the
machie 1s st down. The systemn
prevents defective products trom
coming off :he hne.

Howeves. since moid production
1ars 4! @ very wgh speed. some mold

Aey Iy

\Adn_asno:s‘g.lfau-o-
ﬂ Creating Monozukuri

breakdowns and damage have
occurred in the pas: Therelore, this
maid diagnoshc system has been
developed in order 0 prevent such
occurrences. The sysiem employs
uitrasound sensors and analysis
equipment 10 cneck iregularities and
assign numeical rating per shot. There
are always sympioms before a mokd
breaks down of becomes damaged.
The systern identifies these symptoms
and natifies an opevator Preventive
mainenance has eiminated major
moks damage i recen: years.

Since the monitonng i the mokding
factory produces an enonmous amoun;
of data, the difficulty hes in how to
convey 1t 10 Operaions and managers
when a protlem occurs. Snce one
mach¥ne produces 10.000 parts i one
day, the relevan! information needs fo
be conveyed immediaely afer a
problem arses A sysiem nas been set
up in the molding factory 1o send &
teal-tme audic message "0 a
transcerver of an operalor, and an
email o the manager's PC. Even f the
operator is performng oiher sasks in a
separate locaton of e lactory, he/she
wilt know rignt away if there is a
problem. Morecver, though machines
operate with na one araund in the maid
factory at night or o hokdays, an alarm
email is sent 10 the catuiar pnone of
he factory manager in ine event of
any trouble.

Yarnagaia Caso has pursued the
greates: competitve edge in

monpzukue Manutaci anng
echnologres i1 Japan by cornecung
the entie plant via 3 thgilat network
and compiing vanous knds of
production daa. The company  ow
derermined |0 keep moving orward,
SUTVING 1o achieve the Greatest
compeive edge in the world 1
manuisctunng techndlogies

ES
=
ES

Winle S6vaicpIng M System. | ‘ocused Ty energies on Now
DONMIe DN $16 CaN work SMAREr 1 & ABkME 02 MO DIOGLCHON 10

shown exphcitly on & grawng To sDOS thet souce taper
draswings. 1 hed GHECUHES 1) SEERG DIOCESSING XPow-Now 1Hhe TR

Owaver owng 10 The srihusiasm and featwork o Tambers

Manufacturing Technologies for nave paper drawngs. 80G there 1t 3 uwoue
People on Site: How to Work leval lschmcians understand nr pedorm i
Smarter, Not Harder ..
Toshihiko X for many years w 8 new ught
el Aol Mahing & Mokiing Oivesion
X Yoo Casie, Ca, L2t

n the Digital Network Systawn recerdly developed by the Moid
Manmng & Miiding Divsion. | was in charge of integrating
LHOCRSTING MIOCTMANoN SUCh 35 PAPE! Brawings 80 Producicn
sstrenors mio 30 4218 10 Oevelon 3 compleiely papeness male
crawing sysiem thet could be accessed wheneves needed

¥Tvoived M TG PIOKUCION | MANAgRd 1o ZCCOMCHKSE My 1asx
Ouwr Customers nave eXessed aSKrnshmen) an admiraoe a1

the ight of Skilea KECHNCANS Mang MOKSS anly by CorABYS

WENOU By [2Der HaWINgs 16 4 ACIony Bl ¢ leel MOST ewadsd by
the gratude of my Colleagues— DRCDE ACTUARY warng on Site

Although Jebanese TenUaCturg 1aGes 8 wBry chakengrg
VRO, | waLk ke ¥ PursUe OM0zLKu NG CONEUTe 10
OU DUSINESE Bxpanson

Case Cormme depom 2 17
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CSR Highlights

Providing a Place for Young People to Gain
'Resiliency for a2 Meaningful Life

mOn_m_ Contribution Factory Tours for 10, 000 vmou_»

Casio launched #ts “Factory Tours for
10.000 Peopie” program in February
2004. The goal of the program 15 10
provide a place for young people 10
discover that farrly tes, the power of
science. and pursuing one’s dreams
are all imponant sources of strengtn for
a meaningful e, and aiso 1o learn the
importance of being considerate

of others.

s

Zaciory Yo

Young people discover the vaive of
family ties by coming to see 1he place
where their parens work. They aiso
learn that there are Close lies between
housenolds, schoois. the locat comm.-
nrty, and comparies. Trey learn abou!
Product construction by having the rare
cnance 1o see Now advanced Products
are made, and actually rying simple
product assembly themseives. Through
a close-up ook al tha history of Casio
products. they aiso learn the history of
scenific and lechnalogical develop-
ment behind the vanous devices thay
See every gay. Al this grves the young
visitors a glimpse into tha wonders of
science. Inspiting presentations by
Casio empioyees help the chikiren 10
discover that (ney can realize therr
dreams through hard work and perse-
verance. Finally, by withessing Casio
eavirgnmenial activities, they leam the
imponance of protecting the giobal
environme. Casio's dream—ihe
mspiration benind tus factory tour
prog! 10 provide oppon
for young people 0 make the discover-
s 1ha: will nelp hem become the
readers of :ne future

Fiscat 2006, the second year of the
program., brought advances |0 ne
orogram The 1ours became a par: of
he Career 0UCANON PIOMONG™ Pro-
gram for elemenzary and junor mgn
schoat students sporsored by Tne
Japanese governmen: and the integra -
ed study petiods of 56100l curnculums
Tne program was entitied, “Make 3
Fiopasal 1o Caso Your Own idea for a
New Calculator,” ssnce calculators are
one of Casio s main products. The

18  Cawo Zoncerie Recon 2006

PArICIPANts Ihough: abou e 1oeal
calc a0, and carme up wit™ deas for
new modeis Tney inen prepared e
pians, and gave product concept
presentations 0 Casio employees
actually in charge of product planning
The siudents learmed how hard #is to
unk Jp 2 new 10ea and tnen Ty and
convince strangers of ine merts of ther
ProGiuCt CONCELS.

Tarough s experence. they gar
a betier idea of what it means 10 work,
as well as the satsslaction and self-
realizaton that work can bring. This
new development nas enabled Casio
10 lurthet mprove the covent of the
original Factory Tours for 10,000
People pragram.

Casio was tws abie 10 provide
edacational oppon.anites in fiscal 2006
by bringing together ine corporate,
governmenl, and scholasiic realms
The Faciory Tours for 10,000 People
program has eatned strong approvat
{or Casw from both government and
focal communities.

in fiscal 2006, Kofu Casio Co., LId..
invited six S¢n0OIS, o1 278 siudents and
teachers, ‘0 paricipale i faciory jours.
A ine Eco-products 2005 exhibiion

< assroom achery

neid 31 'ne Tokyo International Exnib-
rion Center (Tokyo Big Sight) in
December 2005, ine Casio booth
oftereq a caikuiator assembly expen-
ence for elemeary sCnaok Studenis
and presen;ed nformation on the
Factory Tours for 10,000 People pra-
gram. Dunng ihe nree days of the
guen:, 124 chidren panicipated in s
actvty, ang Casio was able 1o expand
18 COFMUnily Outreac

i fiscal 2007 Case will furtner
Bxpand ne scope of inese activiies 10

nteresiad sChools in he Tokyo metro-
poirtan area.

Casio is now acively pursuing
opporunies 10 advance the Faciory
Tours fer 10,000 Peopls program
hroughout the group. Casio is holding
beiefings an the program for group
companies under the theme of lifetime
‘earning for local communities, and is
working to rase employee awareness
abaut Hlenme learnung.

Through jomnt intiatives with several
companies, Casio i also pursuing
plans o promote career skills training
{or locat youth:

Japanese youth today are laced
with a very different ervironment, Given

rafing 2t Canc grous CoTDary

he declining binhrate, aging popula-
o, nuciear family llestyle, and
advance of information technology

Today's cnanging society requires
rmore youlh development inttiatves 1o
secwre a positve luture. As a good
corporate ciiizen. Casio sees youth
development as & majpr component of
its socigl contnbuwion. and is working o
Oevelon new nitatives in this area.

The “resiliency for 3 meaningful ie”
advocated by Casic 18 based on ihree
fungamentai concep:s: awareness (a
proper undersianding of ioday s
society), iniegrity {sincere action based
on hat understanding); and responsi-
Bifity {properly saking 1hat action).
Several education mstrutions in (he
Tokye metropoitian area have
expressed interes; in pankipating 1n
“ne program. Caso hapes that this
program. by providing new sources of
resuency 10 youth. will comtriute 16 e
deveiopmen ane sustamnabsity of the
society of ihe futte. Tre compary is
wOsKINg Or plans IG keep expanang
e progran

Promoting 150 Activities
for Kids

Pamcipants in Casio's vmn.os Tours
for 10,00G People” program can see
e sleps [he company 1§ taking o
recycle wasie and save energy i its
catererias This gives young people a
first-nand ook at an operanonal site
81 prachices emvircomental

By making
with me everyday environmental steps
MVOfving ewctricty, water ad rash
ina: chilgren :ake at "ome or

Schoot, he iours are nelping 10
promote awareness of giobal
environmemal concerns.

Casio 13 also parucipating in ine
z_nm 180 ‘88 Program developed by

Cooperaicn Organzaton (AsTech)

Casio employees weh nstiucton
cerahcation i the DIogram are ‘akling
an actve adersmp role in

enviromenial activines for chidren,
based o1 150 pincples. Since fiscal
2005, :nese schvives Nave nchuded
NMDGUCHQ Vanous glementary SCNOOIS
10 the X' 1SO 14000 Pragram as part
of the Faciory Tours for 10,000

People program.

Tne Kics IS0 12000 Program s an
environnanial educalion program
carnec culin Japan and around the
worlg heougn UN agencies and e
1mernational Orgamzanon for
S:angardizanc~ (1SQ} Based on the

Providing a Piace for Young

People to Gain Reslifiency for a

Msaningful Life through
998224 nzn io...a!

110w by usig the operatcas of the pant. and 1o strengther.
e wit™ (ne kesat commundy These deswes ted 10 1he creanon of

aumts 10 develop youtn with hope and
confidence for the future. This s done
by learning about environmen.al man-
agement and faciitaing netwonung,
which helps the chvidren to acqure the
resilency they need 10 lead 3 meaning-
fut e,

Casio recognizes the potential of
the Kids' 1ISG 14000 Prograrm-—an
etfectve, susianable method for
nelping 10 preserve the giobal

LVHOVTEN—O Nave 3 m.atpher effec:
witn socey. Casio i acvely
promonng the program Furter snce
the program is eHechive n numan
developmen: as well as emwomeyal
protection. Casio wii! 8is0 maxe .- a part
of 1's Hetime learing 1naive, e
future. Casio intends (0 depioy cor had
BNy INSTUCIOM OUGro Japan
16 extend the reach of tne Kids 1SC
14000 Prograrm.

that see them

in spring 2004, the company planted 15

presarve hese hstoricaly DOpUI ees
and 1o Deautily the piant. n spring
2005, 15 more trees were planted
Trese trees have become a symbol of
the close ties betwean Casio and the
local community. Casio is committe o
PIOY-OiNG IOre COMMUNty suppon,
through tree planting and other
“greenng” actvtes

Thers are currentty 30 Otoguro chenry irees growing at the Kolu Casio ste These i
cherry frees oroguce Deaut iUl D:GSSOMS BvEry SDRNG Qv WONOST anc v I 3

Otoguro cherries on 18 premises 1 help I8

Droguro chery Ciossoms

The Otagura Cherry grows along the banks of the Fueluk River. whch Hows :
through Chuo-shy, Yamanash, where Kolu Casio ‘ocated. Spring bossoms arc new |
leaves appear @ the same time 06 Ihis varety of cherry With he unusuav olge
white biossom of the Jloguro cherTy, these irees are very specai 1o the oca
peop'e. In 1932 however. the banks of the river wers reconstructed as 3 Hoon
Drevention measure. ang the onginal trees were 1eMoved Now. The ppon e nn s
community have deciced that they want to bring back ther belovec Otogura chery |
E#forts have been made 1o propagate and reoiant the species us'ng the few !
remaming descenoants of the ongnat trees.

Kotu Casio has a'se stepped in 10 help preserve the Otoguro cherry tres

trom

When CHifren visit Ouf piant and have & dfterert espacence

they drscover and

[ the giobat enwironment The Tactory toues ars filled with ¢ arefyly
Dlanned acivibes I cder 10 feave B 1asting mores or on

the students.

Thesa factory lours would no! be DOSSIbIE without e SHECT of
many people. Despre thex busy schedules 31 ¢! 0w evnricyses
Rave worked hard 10 help out in the DIocess the descer s have
been fostered amOng D Siat We kave ail Jared o sense nt

ina ‘Factory Yours tor 10.000 Paopie” program 1 saciety

Tt nent and wonoer Ly waichaa Bie chilren iearm

We are now m e third yeer G tris DrograTs anc we mave
recewet NQuSs oM vanous Cusiomers Ever. achivies siemmng
from a small ;rowCt such a8 TS Can oW MK SOMEIng 31 Telle
fhe workt what Casec. 1 att about

W hope % keep prov:ding fhese WS 1 Damier Contridute

Cavo Corpieme Zoome 203 10

etiydiy g3
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n. SR I.QT:Q?R Reducing Casio's Greenhouse Gas Emissions

m:<=.0: ment Initiatives to Help v_.m<m=» O_OUN_ <<m..===a
Working to Achieve Fiscal 2011 Targets

Cask: has pul i piace the loliowing
Casio Ewironmental Acbon Plans 1o
counter giobal warming, each of which
nas 'aigels o be %& by fiscal

Relormed Methano Fuel Cell System.
which has less inpact on e environ-
men: than bakeries {see page 15}

2011.(1) ping AuCts:

12) saving energy and secucing green-
NOJSE gas eMssIoNS a: business and
production sttes. and (3) lowering
emissions 1t e distribution stage (see
pages 32 and 33)

CO1 Reduction Targets in Three Arsas.
Product initiatives

Business and F
Site initlatives
Casio's torat COz equivaien: emissons
woridwide in kscal 2006 were 132,000
tons. in fiscal 2006, Casio ined in the
Japanese government’s new "Team
Minus 6% campaign and also adop!-
ed the goverment-encouraged “Cool
Biz" dress code (casual summer
clothes 0 reduce office cooling m
surnmer). Cool Biz reduced 190,000
kWh of elecinical consumption at Casio
heagquarters, compared 1o fiscal 2005
A tne Hachioji RAD Center, in addition
10 implernenting Codl Biz, the company
improved the energy-saving manage-
men: sysiem, reducing boin elecinicry
and natural gas consumphion as
gescribed in Ihe box below

The Isa;.o..mmoogﬂ EX

Casio has been a leader n
since ils founding, tnanks lo the core
compeence the company has devel
aped v compact, ightweight, slim, and
energy-efficien products. Today, Casio
ts working 1o equip all of its radio-
controlisd walches with a solar power
sysiem that is able 10 obiain power
even from weak light sources such as
hgrms. The 10.0-
Case EX-Z1000 digial camera now
has a still-picture ConPiNLoUs wewing

tme of about 13 nowrs on just 2 single
bartlery charge, even with its super
brght 2.8-inch wide LCD. Tne
company's W43CA mobie phone
affers continuous tak me of about
220 rmunutes.

Casio s commitied 10 cornuing 10
rnprove the energy-efliciency of ts
producls. The Company s also pushing
torward with RAD 10 comemercrabize its

io:s:n to noa:oo OO-
Emissions at the Hachiol R&D

Center

1 8" S8ningG 91 e Enevgy-Saing Study tes 81 The Hac | RED
Certer 1 was 80 2 DrOiC 3™ TamOer 11 (he SIANING phese (O &
new, energy-elicae: Duioing mai nas Yow been Lorpleted The
Luikhng BCComYnodetes borh the Toeya Technical Cente: and me

20 s mompxeaw Repon 2006

jogies for reducing

e use o. suffur nexalluonde (SFe) gas.

ater the successtul replacermen: of
NFs clearwng agent at the Xoch Caso
manutaciuring site

13} Introducing supplerneniary mea-
sures based 01 e Kyoto
Mechansms (Clean Development
Mechamsm [CDM], ermsson credit
wansactons, Cenificaton of Green
Power, jomt implementation [JI}}

14) Estabbshing a shrategy for invest-
ment 1 energy-saving facisies.

Distribution-Stage Initiatives

Caswo continues o close down. com-
bine, and reiocae s distribution
ceners in Japan. As for overseas
dhsiribution, part of the cargo being
sen: ‘0 Europe from China directly by
ar nas now been changed 1o ocean
cargo 1o Dubar, totiowed Dy aiv cargo
10 Esrape. Cargo 1o the Umied States.
whicn was previously sent by sea and
ral. 18 now being smpped only by sea
Trese steps nave ail belped reduce
Caswe's COz envssions.

As gdescrbed aoove, Casio s
acuvely engaged m efforis 10 heip
prevent giabat warming-—in the three
distincs areas of products. busness!
Producion sies. and disinbuton

Casio has alteady achieved GO and SFu emissions, and emissicns per uni,

e fiscal 2011 energy-savng a1 skos in Jepan and overseas.

targets {fiscal 1901 basis) set by > € m wera) Ot omat
Japan's four electrical and T B o Ot
elecifonic indusiry assoCialions, £ ST e am et men  COnrmasem o
Further steps are required, w = A
however, in oider 10 acheve Tasemaee)
Casio's own. mare chalenging "o v o=
targets. The company is form.at- ¢ " » -k 2, ™ den
ing the folowing measures in “a a ¥ b -
tiscal 2007 o step up ts efforts = N
to acnieve s fiscat 2011 targess, Bx ﬁ
(1) Setting :argeis and managing m n e

measJres by sie « . 2oE
12) Introducing 17 mechamsms 1o © % | T &

provide montnty wpcaes on <[y vy < ﬂm ) W R

e P PYm e oo v e mes

environmental performance

Oy Al MSCUTSKNS weh he Culng planners we
AG00iE Tt 1SS 11 BAEIgY-SaVNG €CTININGHES. A7 ACTAVED X%

S3wrags m energy C

gL Lpared 1o P £

sage o e ‘rmer Tonya T Teannel Cener 20 Hacher Letaviary fne
€96y S ECNOROQES ACLOE 3 WA e 0T YT (et Ticrage

C_a!os»mtac&

‘s LODMAG SYSET AVI SDRCKY P EIAION "61N008 ‘Gr wiNGOWS 2n€ e

eogy 9 monSe 1!:»_ \.”n:«nn.n.m ~c

saved 220005 XWn ot 23\.6: <
Compared 10 %scal 2005, The rergy-savmg study Tea™ LONMUeS 10
COmOIe Mrore srergy LAV meztres

Complying with European Environmental Laws

European Regulation Initiatives

with the

NPTy W g -

immm Directive -
Casio has $1ared 10 et up a recovery
and recychng system that meets EU
stAndards i order 10 comply with the.
European WEEE Orecive for proper
disposai of elec:nicat and slecironc
devices. Casio Europe GmbH. kbcated
in Germany, nhas been the nos: for the
company’s WEEE promation project
since 2004
In fiscal 2006, Casio compieied the
foliowing legal requirements.
@ Printing o1 labehing required marks
oA producss
® Registenng as a manufacturer in EU
member States whicn have establsn-
ed new WEEE Direclive reguiations
® Contracing with tecychng providers
n poncipal cournnes
Companes must contarm ‘o (ne
ndvidual reguiations of each of ihe 25
EU member siates. This is made more

Reference: Casio Europe Website
Nitp Srerww casio-europe.com/de’
untemehmeniumwetiwsee)

e ———
Zoift A RREALLI S e -

ging in trat oithe
WEEE Direciive, language, and culture
vary a grea: deal across 1ne EU. Casio
15 expending enomOus 1esources —
nCluging manpower, sme, an
communcarion elfor-—1o develop
consisien: policies 10 guide decision-
making o1 this :ssue at Casio Europe.
In July 2006, Caso completed the
necessary product information
disclosure ‘0 recycing providers. The
informanon pravided inchudes product
weignts. as welt as the presence ang
toca'on of speciied subs:ances—and
is ntended (0 ensure proper feCyCng
of produc:s a: the ed of the #le cycie.

Example recycling system
in Germany

Cammunication

+ Recovary ang
racytiing les

® Presence of banesies and thex
location dunng use

# Presence of LCD panets that excee
100 ¢, and ihew locauon during Jse

# Otrer information required by
rocyckng providers

Complying with the European
RoHS Directive

I Jarwsry 2006, Casio fac:ones begart
Shipping Products Inat comply with tre.
at sipuations of 1he RoMS Direc ive:
Casio Europe has construcied a
ranagement sysiem for RoHS-
comphant Progucts in COOPeraIon win
the headquarnters of Casic Computor
Co.. Lid. inventory pragress manage.
meat for produc:s tha! do not conloim
1o the RoHS Directive was carned ou:.
and the switchover was compieted by
July 1, 2006, ine date the drecive
ook effect.

Casio will contrue o prepare
deciatations in conformay wi the
RoHS Direcive for eacn produc: or
product fne.

Future no:..xv:u:o. with

[ CawEmepe 3

- - ¥

? — [y st rectng ot

- 2

: e e m ... N
Information details disclosed to
product recyciers
® Product net weign!

i # Presence of harmiul substances that

Wetste vage (rage;

RoHS Directives

3 Shigeo Kojima
W X sl E g Gevwt
< EY Prosers s 5. =1 Arrss Gorcsa,
%: | Evirorrnarest Yermoer|

I serve as a cooranator between our Toryo headquarters and the
secal sies for the WEEE and RomS Drective Comphiance pro act
Stanoned n Curope. My oF 13 10 budd racovery asd recychng
systeme for Casio products in the £y memicer siales ard 1o plar
ang coovawnate infornation gathenng Inr smoath and effcent

Completed inspection and Onsite
Measures for the WEEE and

must be rerroved. and Jocation
nsige end-ite-cycle product

Regulations

Looking 19 1he futwe, Casio plans 1o
take steps in accardance witn he
deveiopmer of the REACH Regslanon
and EuP Directive. Caswo Eurcpe s
BRCNANGIAG INfOIMaton with “he
Erwironmera Center a: Caso Computer
Co.. Lid.. 10 determme wha! meas.res
Casio necds 1o take

<comphance wih the WEEE and HohS Drectves Thiougr e
course af My work | have become awsre et reguiatory thinuing
and culture are difterent in e FU and Japen For examie

drecives and reguiations i the ELJ are ohten cragted belore mt

&mtiguiies are cleared up. based oo the 3ssuUMERon Bt 6= wik
be further tachnoiogieal progress. Even when the requiations carr e
01 eflect, he final SpECHCANONS Andt decss orn-mex ey sianagw i
StR seemed vague 1o me.

The mos! diftcul thng abowu this process was thal. atter
GaiNenng As MuCk IMGCTANoN S oSS 1 EUnpe. 2hd Ther
maKng Comprehenseve determmahons o the standpos| ©f sish
managament | had G ecide on e [eCks myss ¥ orhurater,

fhe 1Tl mentabon week smoothly thanks o the Compiete

coopmation ol the propie m the relevant depanments i Tonye
Grven European consumers hgh level of concern for the.
€ovaCATRS, ar BCkve CommAment 0 legal comphance wit
OCHRU 1C DE IMDOaNt 35 we wors (0 EASure That ruf Cusiomers
£2n hesp enoyng Case products

Cane Copoute Tencr 0t 21

sty E§3
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Corporate Creed and Charter of Creativity

The Charter of Creativity for Casio has been established based on Casio's corporate creed of “Creativity
and Contribution.” The creed and charter provide the foundation for the execution of Casio's CSR-

driven management.

Tne calhgraphy in he prow
nere —-"Creatvity and
Caontribution® n Japanese—
was done by Caswo's founcer,
the late Tadao Kashso

Casio got its star: with the
wention of a small tully
eleciric calculator, which was
unique in an era when
mechanical calcuiators were
the norm. Ever since, the
company has been true 1o its
commitmant to contribute to
sociely by offering the kind of
ariginal. usefut products that
only Casic can.

The peopie of Casio prioritize the vaives of Creativity and
Contnbution in the performance of their work. These values
are Oeeply ingrained in the company and its peopie they ate
passed down from generaiion 10 generation of empioyces
akmost bke a genetic hertage.

Today's shoner product development cycles and
mereasingly compiex spacifications, however, have made he
company s more and more Along with
tus trend, each person's job requires increasingly specihic
knowtedge and skills. As Casio grows and its operations
stretch around the giobe, the “gistance” between 1op
management and frontiine emplayees is growing wider

At he same time, saciety now expects campanes 1o
sirengthen :hew TSR management with an awateness of all

siakenoiders. and to achieve uncompromisingly lai,
transparen COMporale gavernance

Given trws situation, Casio is encouraging alf of as.

ployees 16 he sig of Creativity ana
Coninbution, and 1o MAmiain their awareness of the Corporate
creed. This will enable Casio 10 sustain ds creative corporate
Conure. while Cotinuing lo comtribute 10 societies around
the world.

In iight of these rends, on June 1, 2003—tne anniversary
of the company’s founding—ihe Charter of Creativity for
Casio was esablished [0 better anticuiate e meaning of the
carporate creed today for all employees. in December of the
same year. the Casio Common Commitment was aiso
nsiituted 1o provide a more specitic description of the
employee conduct that is expected and valued a: Casio.

Al Casio employees carry a card primed with the Chaner
of Crealnry and Common Commitment, Top management
nas also issued ibing the kind of pany
tha: Casio cught 10 be, and pubkshed (hem on the company's
miranet. Thesa steps are enabling Casio io secure a group-
wige ungerstending of its commitment 10 CSA.

Craner o* Creativay {card)

Charter of Creativity for Casio and Casioc Common Commitment
—A Promise from Everyone Working at Casio~-
First Chapter  Wa will value crawthity, snd snsure that our products mest universal needs®,

[Casio Common Commitment]

1. We will strivey 1o “ensure that owr Sroducts meet unwversa! needs™ and this iNciudes rot ony manutactureo
QoOdS, DUL iSO services and SUDEOT, 5K everyinng .5€ that we 00.

2. We wil be gealistic 0 all of our work

3 We will carry our work through 10 COMplet o with 3 strong Ceterminat o 10 1ake on every chalienge TMat comes

our way

Second Chapter We will strive to be of sarvice 1o saclety,

[Casio Common Commiment]

1. We will provide peone with “limitess nspraton

whh defight, and plewsure.

2 We wil shars a “ife of sovtua. anc mater:a LrosoEr Ty w Th Deople

3 We wil foster reiatonsteps of “(esoect AN frust ©

Third Chapter W wilt back up our words and sctlons with trustworthiness and integrity. and work as

professionsis.
[Casio Common Commitment]

t We wii take compele respons Oty for a1 of ur e and acl ons n accordance wih 2 [aws anc reguat ors
2 We wil pach take respons 0 ity for Gur "eSLTE arC SUCIESE. ACCHONG 1D OUF NOY Jus 10 8

3 We wet strve daily 10 “MOTove evernihnq we o

Tr 30 SOOVEIE DIODLCTS $1a1 BvryGne "eads C.1 ) F/n6 COMHEM, 134 € T00UCA0 AL TH0GC T8 § M8 MESK-n ~00 0N OF C°00.01 OEelopmart

13 3* Gvery Cirer part of 1he bus ness

27 Tuns cromeare Rapon 2006

Corporate Governance

Casio is constantly striving to strengthen its corporate governance, forusing on the priority issues of
quick decision making. proper execution of operations, and improved transparency of

business management.

. Corporate Governance System

'
Casic recognizes that guick decison making, Proper execu-
1on of operations. and a robust MANAQEMEN! Oversignt
funcion that increases the transparency of business manage-
men: are exremely mpontant factors in achieving business
goals and conuinuing 10 raise corporate value. Ths recognr
10N guiges the company s ongoing eHons 1o mprove
LOFpoTate governance.

In June 1988, Caso Computter Co., Ltd.. made a change
in s board of dwertors, reducing s size by half, from 2410
12 direclors. Al ine same time, the company adopled 8
system of operating oftcers o clearly separate the manage-
man: overs:gx and execition funclions. in Decernber 2004, a
CSR Commetee wes aiso estabiisned o drive the company's
efions 1o fullikt s corporate social responsibiiny.

‘With the adoptan of this system, Casio Computer Co..
11d.. has built a corporate governance system thal consisis of
he oparatng othcer sysiem, miernal audit system, and CSR
Commeitee, » 200107 10 the bOIS of diteciors and the
board of audrors The objectve, roke and membersmp of
each of nese bodes are described bekow.

@ Board of Directors

The board of direciors 15 tasked with making prompt,
teasonable management decisions. Board meetings are
atented by direciors and audiiors, wno disCUSS and make
decisions on amporan: business issues.

99 Board of Operating Officers

Meeungs of \ne board of operating officers are anended by
operating oficers, directors ang audiiors. They deliberate on

Corporate governance system diagram

mportant afans relaing 10 1he exec.tion of Dusiness
operations. This mec-anism enables Smooin mplkemeT.aioy
of company-wide adiusiments and measures

B9 Board of Auditors

The board of authiors Consists of three audiars. 'wo of them
external. in accordance with 3uds poRCIes and resporsiii
ies approvext Dy the board of auddors. aucitors atiend
board of dreciors’ meetings and meetings of 1he eperaing
officers. In addition. they perform caretu! audits by garerng
Information andt receiving repons from direciors and oiners.
and by reviewing resolution docurmnents relating 1 rmponant
decisions.

D internal Audit Departmant

The internal audit department perdorms audas of Casio
Operations 10 ensure ey aie in contormity with laws and
regutaions as welt as mlernal standards s.cr as e
ofganizanon control standard it also conduc's evak.ahons
and oflers recommendatons for improvement

P CSR Committes

The CSA Committee 1s comprised of the drectors ans
audilors, and ine company president serves as craimman
The commitiee disC.usses matiers refated 1o CSR, neluding
e deermunation of CSR pruxity ssues, imbaives, polcwe
and systems for execution. The decisons made by ne CSR
Commitiee for each CSH issue are then ransformed wnio
specific actvities by each deparmment concermed. The CSR
Comaitee is currently addressing the issues of compliance.
7igk 1, and o ion of persanal normanon

£
@
=
[
=
3
g
)
P
v
-
°
@
£
@
3
=
=
=
@
£
@
(U]

Cate. Ceaprratn Sopon 206 23

wewsbeusy ¥S)



Page 14 of 26

Filed 04/18/2008

Case 1:07-mc-00493-RMC Document 64-3

Compliance and Risk Management

Casio is executing CSR-driven management that emphasizes the complete integration of everyday
business and CSR initiatives. This is the most direct, pragmatic route to realizing the corporate creed of

*Creativity and Contribution.”

. Executing CSR-driven Management

As pressdent Kazuo Kashio said in his message at the front of
tris report, Casio has been: [ 1) siriving 0 realize its corporale
creed of "Creativity and Comiribution” since the very begin-
mng: (2] working towards i of us vaive

take responsibiity for educating tewr suboidinates and
about them. Tne hy Casio
Code of Conduct has aiso been revised, and serves as *he
vas:s for the good conduct of all employees.
In orger 10 ensure that alt Casia ernpicyees are welt
nformed abow and adhere 10 all complance requiremens.
Caso has taunched CASIO Style. an intranet site for its

by resnforcing s system of iniernal confrols; (3) creating new
vale 10 nelp resolve various issues facing the globat comma-
nrty: (4) implermenting environmental innovations that
inegrae resource conservation and energy saving teatures;

and (8) ) :1ansp: y by Creating i
COMMUNICEoT.

In order (o reahze these commiments, Casio i promoting
various policies such as adherence 1o the Chaner of Creativ-
ry tot Casio and :he Casio Common Commitment, effective

The sne incluges messages from 1op manage-
ment on the type of company Caso $0.40 Sirive
16 be
in addinon, subcommitees nave been se: up under the
CSR Commitee 10 deal with important laws that atiect the
eire company such as the laws on ihe protecton of person-
al information and export management This i pariol a
comphance system mat also includes the group companes.
Meanwhile, Casio has established basc pokcies for risk
managernent that Include group-wwde compliance. based on

comp and risk e . er
activities that include management of harmiut cherrical sub-
s1ances. and interactive Communcation with stakeholders.

In ardet 10 integrate everyday business with CSR
acivines, Casio sat up a CSR Commities in 2004, cansisting
of ihe company dreciors and audiors. This committee
discusses and mandates spachic pobcies and strategies for
eacr CSR ssue.

Casio nas also bean working urgently to reinforce its.
sysiem of intetnal controls, respanding 1o legisiation in the
wake ol the recent series of corporate scandals both in and
ocasde Japan. The tompany is commitied 10 meeting stake-
holder demands for fair and transparent corporate
managemen:

Each management department al Casic has jong been
¥ tly engaged in pr for anicipat:
2d rsks and n ensuring compliance with all relevant laws,
social norms . and corporate ethics. Now however, Casio s
2950 pUrsLINg a Qroup-wide approaen to strengthening
compkance and sk managernent effons.

the creed and the Charier of Creativity for Casio.
Tne company is working 10 Creaie a risk management system
hat comphies win Japan's Company Law, which ook eflect
n May 20086, and the revised Sec.mies Exchange Law,
which was passed 10 June 2006 2g wil take effect in tne
neat future.

Recommendation from Japan Fair Trade Commission

Following 2 Violation of the Subcontract Act

On Sepremer 22. 2005, Caso Computer Co LI, received &
recommendaion ram e Fair Tra0e Commssion for @ violaton of e
Ac: agunst Detay i Pavmen! of S0CONTACL PIOCORES, 1€ G

e 8 2 rechguonn
m0unis PAKI 10 SUBCOTaCIOn:

Caso Compuiar Co . Lidl. an cestan s.pplient Aas agreed in
Bavance hal, whe The COMpilny Orderes wors BXCeedng A cenan
AOENE) vaiue il & gven Denod ol e, # wousd Py 20 2greed
10LCRG w Mo 1SS NAN e BCHul vaka O N oider. Despie e
rrunual Lonsent of he paviies. howeve: the Fax Trace Comnrsion

: Compli and Risk Management

Algag with the establishment of the Charter of Creativity for
Casic ang the Casic Common Commitment i 2003, prted
cards featuring DOth ‘exts were KsuRd 1o Bach smployee
Every employee has signed one and Carmes it as a remudder.
Every year. company officers and depariment neads sign
3 piedge that they will observe these company pokces and

TRl par OF 1 OPeralion ConTYhARD B VIOIBIoN of he
Subconiract Act
Cano Carpuier Co. LI regarded hes recommenda:cn wih ine
Wrost semousness. end se. us 8 Complance Commitiee o1 te
Suboontract AC e inChudes group campanes. The compeny also re-
1 Inpec:eq 31 Of ¢f SUDCOMACION TANSAC00S. BOUCAIRA e DErSONE.
Iwoive. revised its procedures, and rmade omer etior's 1o smprove
Casic's comphance sys'em 1ne Company nas taken orough 3CHen >
enture legal comohance and prevent oy rEoLC urence of such
26 mcsden:

Risk management system

CAZIO Styu

P28 Tasc Copovae Aepon 2006

, Whistleblower Icu_mm.m
|

In April 2006, atter Japan s Whistiebiower Pratection Act 100k
effect. Casio establisned a Wrsieblower Hotline and ap-
panied an employee ¢ charge of the whisiiebiower system a1
sach of the group companies

The hotiine "as been crea:ed 1o respond to oprions,
gQuestions and guenes "o: only from current and retired tutl-
wme Casio employees. Dut also from coxiract, part-tme, and
dispatched workers, a8 wel as subcontracions, and anyone
eise doing work for Casio i any capacity. The notiing enables
Casia 10 discover problems in the early s:ages, so that
moeasures can be taken |0 avoid inC:0en's, wih tne goal of

- system

Caso Computer Co., Lid., has appoimed the Executive Vice
President {o the posiion of Chief Privacy Officer (CPO) ang
personal information manager and consiructed a system lor
personal information protection under his direction. With the
suppor: of top management, ak employees and officers are
baing wrged 10 cooperate with measures (o protect personal
micrmation. in March 2005, the company set uo the Personal
Information Protection Cffice, which inneried the functons o
me Praection of Personat Data Projct. Thee posiions were
created in s oifice 10 handie customer senvice, information
systems, and employee education. respectivety in addiion,
wo leaders wera appownted in each department to promote
efforts relating to personal iINfomMaton prolecton a: the

fair and nones: gernent. The
hotline has affices in and outside the company. and people
with ¥mportant informaaon ic repor are able 10 call a special
number, send an emait, fax. or lefler, or directly visil the
offices in person. Accoidingly. tis notine serves as a neutral
and fair imermechary between "€ Company and people wiih
information 10 report The ifrmanon provided 1¢ e hotling
is subject 1o factual canfirmanon by ine Whistieblower Hotiing
Office. which is headed Dy an cficer of Casic Compuer Co.,
118, The office checks wne mer "o reporied aciivity may be
ilegal, dishonest, or unethicai. I any probiems ave gis-
covered, an investigaion ‘eam 15 mimediately formed 1o
check and verfy the acivr'y. 310 1hen 2ppIop

Tevel.

WD Privacy Mark certification 31300,
’ A}

As part of Casio's deive 10 st7engthen its n.&
system for safe and proper handling of
personai data, Casio Computer Co ., Ld., has

worked hard to quaiy for the Privacy Mark® Aansesieyy
certification. As aresult of mese etfons. e company re-
ceived the Privacy Mark certification on December 27, 2005,
In fiscal 2005, alt persoru data neid by the compsny was
inventoned, rated, and subjected o a risk anatysis. meeting

are taken.

As the Whistieblower Hobee Office controls akl the
nformation obtaned oM e group companes in Japan
regarding these acivites. e privacy of those making calls
and those that afe Ine Subec: of e calls 15 thoroughly

ne of the JIS'Q 15001 compliance program
refating fo personat information proteciion Based on he
results of this anatysis, the company established varous rules
ant took additional steps. These steps promaoted as a POCA
cycse {pian. do, check. act) management system, including
education for all employees and othcers, ighter conol of

Casio nas also es: Basic Re tor
the Wistisbiower Hotiine, which promdil the dismussal of an
employee for making a hotlina repor They akko pronibit
demoting. or cuming 1he pay of such an or arder-

" 10N Sysiem access and compuler Jogs, reexaminaton
of agreemen:s on the handling of personat data signed with
#s busmess parners, and mplementation of internal audinng.

ng the empioyee 10 S!ay 3% WOMe. AIECTMNATMG 3gains! the
persan twough pay. of foroing Ihe employee to retire. Tne
protection of hotine callers is carelully secuted

. and other After fhese
ettorts, Casio Computer Co., 116 , filed an appication tor
certification in March 2005. After a cocumeary audit and
onsile inspection, the company was granted Privacy Mark

w Personal information Protection
i
"/ ¥ on security

Casia is aware of (s wnpartant soC 3l responsibilty 10 keep
secure information 1nat i collec's from customers and other
Stakenolders i refaicn g s ss acthvites Casio strves
10 mantain the mignest ieve. of irforma:ion secarity. tn anici-
pation of ful mplemeanon ef Jspan's Ac: er ne Proection
of Personal Informato~ o Apr | 2005. Casic launched s
Protection of Personat Daca Froec: 11 June 2004. 10 easure
"2 all employees of v rour ar@ abik *G Manage personal
inforrmaion property AL this ime, Casic tegar iormaiating
and implementng specic DO Es ane orocedures. Tnen. »m
February 2005 Casic esiati=ned s Forcies on Sersona’
Informanon Protecton ¢ specify *he meoas of property
securing personal inicimzior Casic nas esiablished all the
ruies needed 10 ensure fufi proiecion of persona! rformat-on
and is ensuning that ail s officers and emgloyees nave a
thorougn undersianding of “her

in Decernber of the same year,

Accomparnying the Privacy Mark cerntitcaton, Casio will
contnue ta take further measures lor the protection of person-
at information in and outside the company. By suengihening
s information security 2nd Dersonal islormation protection,
Casio s:rives 10 maimtain ine confidence of its customers

Personal information protection system

CSR Comruties A ciogrmm woere e
Jaz.an micamaien

e e Correc ane
Sarmried 10 (15D v 19
Prvacy Mark

Case Copmrme Repon X0k 25
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Customer Satisfaction and
weusomers  QUAlIty Assurance

Casio is striving to improve the quality of its products and services. in order to
increase the satisfaction and confidence of customers.

Responsibilities

: >n:<_:mm o* nmm_c or_m.oBQ mcvvon
: Center

Commumicanon is an impontant way for Casio 10 create long-
1asting reRnonsnps of 1rus wih customers. Casio's Cusiomer
Suppor: Center & 19e contacl pont for customers 10 submit
PN OPINGTS. reGJes s and questions The Customer Sup-
por: Center opesaies under the CS Contrdl Group with the
goal of improving customer satistaction (CS) across the
developmen:, manutacturing, sales. and service
vepartmen's. Tre caner
SiUves 0 nO).;J!ru:% deiiver
righ-qualily service 10
customers by congucting
Tegular skiil checks on alt
staff and ensunng ney
observe the fotlowing four .
POINLS when (eceing Cals
trom customers.
® Prompt, accurate and
polite response
8 Accaptance of customer's remarks with sincerity and
accurste understanding of the facts
® Efforts to tie the viewpoint of customers to s sahution
® Reflecting customer opinions in product and
service improvements.
In this way, Casio i§ $irving 1o ensure the satisfaction angd
nappmess of cas:omers. The operating nours of the Customer
Suppor: Center are aiso beng steadily expanded to inchude
weekends and nolidays, in an effort Lo offer more cusiomer
cowemence Fnally. the Customer Support Center also
operaies an Overseas Customer Support Center The
Overseas Cus:omer Sapport Center cooperates with the

Cusiomes Supoon Cori

customer suppon ce~ers a: Casio's overseas sales
compames Tw Overseas
Customer Suppor: Centeris  Types of inguiries
CarfyINg Qu: Varous acivies W raca: 70061
1o foster good relationsmips
of rust with overseas users
aof Casto prod.cis as weil

In the futare. Casio will
CoMMIe to ncrease e level
of s rugn - Suaily cusiomer
service, and use warldwxde
cusiomer cLinns G turher
WTDIOVe s Dusness

O:mﬁo:‘,mﬁ mm:m*mn:o: mc..<m<m

Casw pencd.caly ConduC's castomer sansfacion surveys (o
ety CUSIOMe! CO:MICTS OF 2 Product-by-produc: basis
Tre surveys reiate "ot just I¢ oroguct funclon,

periormance, a7d desigr, bu aiso 1o ease of use and
customer service The resul's are then reflecied in ine
crezion of Wnite producs

26 Cwee Tomrsc Reced 206

Exay la see

@ Exampie of an Electronic
Dictionary that Reflects _,
Customer Opinions

Customes Comments

wetn backlign
= Make the text dispidy vanier to raadt
» Provide Judio pronuatiatien

sampins i other languages! ————P
= Make the dictionary expandable!

.
; i Customer Service Improvement
H
:

Tre Service Departmen:, which 1 responsible far produc”
tepairs, strives ‘0 sausfy cusomers by providing sevvice
based on the lollowing tee ponts: prompt response
dependabie lechnology, and reasonable ‘ees 'a: saishy
customers

4 Prompt responss

Casio is 1aking Sieps [0 Mmprove 1S operations by tocusiog on
par procuremment, repair work, and repair technology, so as
10 snorien the repair lime and return repaied products T
customers as quickly as possitle. in Japan, Caso ams ¢ be
the electionics manufacturer with the shories: repar tme. in
oversess markets 100, Casio is siriving 10 shorten reparr smes
10 match Japan levels. Moreover, Casio nas repar 1ocalons
for system equipment across Japan, enabling prompt dis-
parcn of repair technicians to client sies.

) Dependable technology

Casia 15 working 10 fmprove 1's repair lechnology 11 order °o
mantain customer confidence and realize the kina of repad
quality that cusiomers expect. tn addmicn, Casio s
improve product guality by senching feedback from
sites to ‘e Product Development HQ a~d tne Manuta
Depanment

i Reasonatie fees that satisfy customars

Casia warks nard 10 reduce any unnecessaly buroen on
Cusiomers by COnroiing repair costs This 1S Gone 1rougn
mprovernen: of repair methods and seling repar ‘ees ha’
cusiomers can accept. Repar metnod -mprovemen's are alsc
mponan. becaJse they nelp ta reduce discarding cf paris
aunng repair work In fiscal 2006, C2s0 s tew
sysiem of digral camers repail 0pera NS —ne
M Japan—was aiso smplernened al Overseas re;

Y
5

7
v
¥

Casio's Commitment to Quality

i Quality Concapt

Casio maintains a strong quality assurance system, based
on itx bekef in “Quality First.” This sysiem requires sl em-

WINning customners’ Enam;—ugvouﬂig

4 Quailty Management Policies
.401&03&%&3 we offer prodhucts and

& We respond to our customers’ ..3:«33?3.?359
sincarity and speed, and refiect their important commentis
on our praducts and services.

® in aft our business processes, we base our actions on the
Principie of the Five “Gens"—in Japanese, genba (on
sile), genbutsu (actual goods), genjitsu (reakty), genri
{theory) and gensoku (ruie}—and achere 1o the basics of
business operations.

® We capture and analyze quality assurance activites
quantitatively, using reliable data, and use the analysis 1
make continuous mprovements. We also maintain a
Quality information system that enables the sharing of the
qQuaiity informartion and prevention of problems before
they ocaur, and prevents recurrence of quality problems.

Yo offer goods and services that prease and impress
CUSIOMeTs, if is Necessary 10 craate products Ma: can win
their soid approval in all areas. In addition to function, desgn
and price, these areas include refiabiity, durability. service
abilty, environmental soundness, and compliance witn
relevant laws and regulations.

For Casio, at of these factors that aftect ine evaluation ol
s products are elements of qualty Group-wide effors have
been made to improve quatly, based on Caswo's Quaity
Concepi and Quality Management Potces. fr 1996, Casio

S AT

s:anted #s “Dengr Our Quality at Casio
Cusiomers ' program o

ensure nat all

empioyees of the

group would become

“norougnly famirar win @
Caso's prilosopy {Ervrmmony  Cagai
concering products  \ oy H
and services. e

The program is

CONMINUING 10 raise
employee awareness wety fega!
comg lianee |

ch_;< Assurance mv;:m:.

Casio has consiructad a quahly assuianca system and
constaniy sitives 10 Improve Quidily acrass the group

Te Casio Promoion Comenittee for Groupwicie Ouakty
Ennancement 1s Casio's hignes: guality assurance authority. it
mee:s semiannually by convenng Ine heads o the Elec-
TOVCS Busness seginent (Conswnes. Yrmepiece and system
eq.apment Categones). 1he Electronic Components segment
and the commucations business. as well as qualry
managers of manutaciurmg and service affiliale companses
Decisons are made at these meetings on company poiicies.
and wmponant 5s.es relating (o qualty. The resolubons are
nen wcaled 6 individuat depar and reflected
n specific quality assurance aciivities wihin me gepanmens.

1 2004, the CS Conual Group was created within the
Sales Depaniment of (he Electroncs Equipment business to
mprove consumer services. Since then, the CS Controt
Group nas been conducting aciviies 10 ansure quakity n
product P in with me Engi
Department {within the Produc: Developmen HO} n w:azos
‘0 luriher improve quaity and services

Moreovers. persons responsible for qualty assurance nave
been apponied n the deveopment depanments 10 look afes
product spechicanons, sohware. mounting, outsr packaging.
CIFCUrs. devices, ant manulacturng, respectively, i each
TusMEsses. In adanon, he quality managers whe overses
I8 BNITe OPETAIONS ensure product QJBlity N BACH business

Teachers Meeting (Product Feedback fram Fducators}

On Deceroer 19 a8 20, 2006, CasiG vied 11 ~ahemancs eacnes

110 Aewaie, the Unaedt States. Souih Aica Fran, } 2<sy. Scun Rorea
Malaysia, Singapore a7 he Prubppines 1o ne Teatnevs Mewing a: he.
Harrz Resesrch 300 Deveioprent Cemer The sven” was b s orde

10 0Pl prOtuc! leedDack FOrm Cverieas eduCaors

Tre mar pupose O the Meetng was 1 hetr BINOrS I e
PUACINE 0° CASI0S (wrerr SCanidsc CACUBIOY Todeis The eachers
STHIED DIOCC! EVakRHOM Fpors 10 Cas 4 Ehance oabring over
100 porys for rpxoverert Duning e descussion (esic respended o
TREE SUPORSIONS, AT (NErE Wt 2 ety EXCNANQE Of SEPICS ANOng
ne eacrers

Trus gaiheang Drvoes Ba
ool mstena 1o ‘e
preauc deveiopment %

mas w60 2 ‘ariasic. Soocm

Coes, Compunime Jeoon 2008 27
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; Responsibilities

Building Strong Partnerships

" 1o Suppliers Casio is building strong pantnerships with suppliers in and outside Japan that share

Casio's procurement policies.

: Basic ﬁ..o:w,:»m behind the >vv3m:m.r%.
{ to Procurement Policies

Caso ans 1o tuldl ds sociat responsdilibes, including
compiance with relevant laws 8na socral norms, and
praiection of the envronment, througn fair and equizabie
ransactions throughout Ihe supply Chan by strengthemng
parinerships with suppliers

A Procurement Policles

1. Falr and equitable transactions

Casio carnes out fak and equitable !ransaciions by
providing equal opportumities to all suppliers (and
candida:es) n and outsie Japan in accordance with i's
internally establsned procedures

2. Compilance with laws and social norms

Casio's procuremen; actvities comply with all relevan:
taws, social nosms. standards. and treanes woridwide,
inckuding :he protection of numan nighis, pronibaon of
child 1abor. forced Isbar and disciminanion Therefore,
Castc 3is0 requires 1S SUPPHErs 10 observe tne same legal
and social requirements.

3. Environmentat protection

Casio helps 1o protec: e giobat environmen througn
envirorrnentatly fnendly procuremeny, woich is based on
the Casio E; Charter and

Erwvi :al Policsas, n 10n with suppliers.

4. g g par with supp

Casia builds relateasnips of Trust witn 1ts suppiters inrough
reciprocal eforts, such as merging and complemening of
munial technological development abicies. supply chain
cocperation, camphance with laws and sociat narms, and
protection of the global emvironment, which will Denefit
both parties

§. Policies on supplier selection and transaction
continuation
Casic initiaies and confinues 731sac:ions with suppliers
based on comprenensive evaluancn cnteria, wch include
complance with laws and social noims, environmental
protection. proper nformanon security, respec: for intellec -
14al property. Sound and siable Corporate managerment,
supenor technological developmen: abiiity, nght price a
Quality. stable sSupply capabaiies ant elecirome 1ansac-
HON Syslems

&. Right price and guality

Casio endeavors "0 $ecre ngh: price and Qualry i oroer
*0 provide s Cusiomers wiih 2 stable supply of opmat
produc:s. ‘0 ensure "ha: Casio gains ne full contidence of
customers around tne world

7. of interest
Casic does ot allow any employee 0 ave persanal-
imerest refauonsn@s we supphers

28 Caw Lovpors'r Repes: XOE

. Fulfilling Social Responsibilities
. Together with Suppliers

Casio has set forth e Social Responsibility Guidehines,
including compliance with laws and social nams, and
environmen:al protection, in oroer 1o fufiil its social
responsibiities wogethes with its suppliers through
procurement activities.

#l§ Social Responsiblity Guidelines
Gudelings covering the following areas have been
estabhshed in order to fulfili social tesponsibilities.
througn procurement.
1. Compliance with laws and social norms
2. Environmental protection
3. Proper Information security
4. Respect for Inteliectual property
5. Sound and stable corporate managemant
6.

P abilities
7. Right price and quality
8. Stable supply
9. Electronic transaction systsms

10. of internst

AP Sharing the Guidelines

By notaing of Procurement Policy Presentahian Meetings ana
ndnicdual consutations, Casio is conveying s pokcies ©
supphers in and outside Japan. The Gudelines have been
posted on Casio’s Website and also distributed in printed
form 10 the people concermed

4 Managing the Guidelines
Casio works ‘ogetner with
SuUPEbers 10 resolve SuCh
issues ag may be idents-
tied in ihe regular surveys,
winch are conducied by
means of answenng pre-
scnoed questionares.

Froc e Puicy Freserrany i ¢

4 Reporting on the Guideiinas
Casio releases reguiar 1eports on its fullitrment of :he Socual
Responsiitity Gudelines

o WRER RN s

responsiviiies. OPtimum Shareholder Return and
wsmarehoiters | nnformation Disclosure

ang investors

... .~ Casiais striving to improve business parformance and strengthen its financial
position in order 1o increase returns to sharehoiders.

Basic Policies on Profit Distribution
i to Shareholders

Caso 3 and of protit disiriby-
c..Q_Emzmﬁ..&E!muuweu:iﬁQﬁ:_:iagaoB_,

. Communication with Shareholders
. and Investors

Casio 15 ac.ively engaged n a variety of investor-retations
ndiatives, e 10 tne company s Policy of ECIOEING COMo-

Accordingly, it is siriving 1c improve its business
and strengthen its fimantial postion. Casio distributes retumns
10 sharenolders by comprehensmvely considenng the compa-
ny's profit level, hnanciat siuation ang dividend payout ratio,
based on a pokcy of maintaining stable dividends. internal
reserves are aiso being aporopriaied for the RED and invest-
ment necessary lor siabie corporaie growth. These steps
akiow Casio 10 improve ils business results and strengihen fis
managemen: sifucture.

| Operating Results and Dividends in
i Fiscal 2006

1n fiscat 2006, Casio moved forward aggressively win expan-
sion of its sirategic husinesses, including timepseces, digital
cameras, plectionic dictionaries, cellular phones and TFT
LCDs. Al the same me, the company Sova lo improve
management efficiency by raising ine profit rrargin and
¥mproving capital efficiency. As a result, record-righ net sales
and net mcome figures wete achieved for the third consecu-
tive year: ¥580.3 iltion and ¥23.7 bilkion, respectively (on a
congolidated basis), Diwdends were raised by ¥3 per share
from ¥17 in the previous fiscal year 1o ¥20, marking the third

ive year of growing 3

inclusion in SR} index and Funds

Socrally ible invesimen: (GRI) a commat-
men: to evaluaze and select corporaions for investment on
e basis of their performance on the inpie bottom ine. in
addition 10 COwernIonal invesiment criteria such as financiat
analysis. companies are also evaluated based on ther CSR
including legal pl 3 Y and
homan nghts isgues, social contribubion, and environmentat
protection. SRI funds have been gaineng popularity in recent
years, and Casio is ncluded 1 the following index and funds.

Casio in SRiindex and Funds
w8t Jane + 2008

® Mormmgutar SRI Index
(May 1, 2006}

& 5TB Asaal Menagemeri Co. Lid,
STE SRi Jspen Open “Good Comperry”

® Sumitomo Mitsui Asset Managerment Co. L
£c0-Barlance "Ly i Sora” {Ses and Sky)

rate and in a imely fashion, as
outkined i the Casio Cone of Conduct

A IR events
After the retease of financial resulis each quarter. Casio holds
Hnancial resuts buefngs As the main speaker at these
evenis. the company president or director in chaige of IR
explains the Inancial res.is and faiure outiook to instnutional
NVeSIors and secuntes analysts On occasion, the company
alsa meers individually win -~
Japanese ot overseas istitu-
(ongt INvestors ang secunies

analysts. Factory our's ax
smak meerngs for specitic
butimess segmen's ae
provided as well

@ A wide array of IR tools

1R :00%s used by Casio mciute quanarly knancial resans,
annual 1epor’s, and business repofts The same information s
also provided an e Caso Website

s Aot Ferer- rvesior Feabors Wabste

IR Website htip:/iwond. casio. comfr/

“ C with

Along with lter ~lcrmanos dsclos ure on s Website. Caso
15 acuvely praviding rrote infarmanan 10 mgwidual mvesors
Trese efforis imChide NGt ust mprovement of general share.
notder meenng Coven:. Bu” ais0 hoking managemen:
presenatrons lof snatenciaers aher ine meeting

# Inquiries to the IR Departmaent

11 coaperat:or wrn the General Alaws Departmen:, ~e 1R
Departrmen covidinates Casio's invesor relalion aclivibes
ang respon0s "0 ak manner of inguiies from Japanese and
oversess snarenciders and nvestors

v Conmats Senon 206 29
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Environmental Management Vision

Environmental Management Activities in Fiscal 2006 and Future Efforts

. 3 ,. e.« M§ \Q.hn.‘.

Yukio Kashio

Casio apps its activites
26 a top priority issue for the realization of its corporate creed,
“Creativity and Contribution.” In January 1993, we establisned
the Casio Environment Chanter and Casio Fundamentai
Ervironmental Policies to serve as a framework for executing
ow envirpinental managerment activiies. We then estab-
Ismed ihe Casio Voluntary Plan for tie Environment. an

Qer e :nat speits out how we
wilt condiuct specific activities. In February 2006, we updated
the pian for the 10t tene,

Within this plan, we have estabilished an Environmenial
Action Plan (EAP), ine “Clean & Green 21" Initiative. whicn
clearly sels specific numencal 1argets and deadhnes for
axecutios. The EAP covers the entire group. and serves as
Ouf MEdium-terrn action plan. The company s moving for-
ward toward the achievement of #s goals. In Febr saty 2006.
we updated e EAP for the I1h time.

i Activities and results

Product-related activities and results

Our product nitiatives in fiscal 2006 included adding 114 new
maodels 1o the Casic Green Products iineup; me Casio Green
Products {C.G P } 70 Aclivily raised the percentage of green
prodiscts in total sales 10 68% We will contimue to work at
BCO-product design with a view 0 achieving our arget gunng
fiscal 2007, one year ahead of schedule.

In addaion, we reduced by 22 6% the total packaging
materials used per unit af sales by opimizing our packaging
capacity.

We aiso pursaed the target of completety phasing out
specihed hazardous substances by the end of 2005
response to the European RoHS Directive, and comoleied ine

i with the of relevant
deparimens and DusNess partners.

Business sitereiated activities snd resuits.
Our pusiness sne wuliatves mciuced energy conservaiot
effors. The target we pursued was o reduce CO2 emissions

pei unr ot actual proaucton” by 10% - fiscal 2006 Com-
pared ‘0 the fiscal 2004 ievel However. COz emissions
ncreased 5% due "0 3 uni prce dechne n our TET.
LCO business.

Our waste reduchion 1arge’s were 0 acC™weve 2e0
emissions and 10 reduce the generation of waste per o of
produchon by 30% trom the fiscal 2001 tevel. Casio Micimes
Co.. L1d., {Ome) and Casio Soft Ca.. Ltd., acheved 2ero
eMISSIONS Status. Dhnging the number of s1es 10 80 SO WD 0
13. The generaion of waste per un! of producion remaned
equat 1o the hscal 2001 levet

“30  Caso Corporcs Repon 2008

Exacutive Vice President and Reprosentative Director
Chairman, Casio Environmaental Conservation Commitiee

Our nazardous substance phase-out 1arge: was to
dezoxdy PCH-comtaining equipment currently 1n storage by
the end of fiscai 2006. We completed the application jor
consaciing the treatment of PCBs stored at ine Hachioji R&D
Cenver and e Hamura RED Center. PCBs stored at Kofu
Casio are waring for the treatment faciity in Hokkaido to stern
receiwng delivenes.

® Future initlatives

Future product inHistives

Now 13t we are compliant wilh the WEEE and RoHS
Drecives m Europe, we will steadly take steps to respond 10
ne phase-ouis of o that are d 0
ba tegmiaied n North America, China, Japan, and South
Kerea. We will aiso monitor legal and regutatory trends, such
as me EuP Direcive’ and REACH Reguianon® in Europe. and
pursue product compliance.

Future business site initistives

Sramng trus fiscal year, we established new acton plans for
e%ergy Conservation, resource-saving fi.¢. the redoction ot
waler Consumpnon at production sites), and wasle
reduction a: busingss stes outsioe Japan. This 's a major
siep in the par of our envil al
CONServanon programs.

In Japan, we introduced a new action plan at electronic
componen! business Silas 10 Combat giobal warmning by
reducing emissions of greenhouse gases otnes than CO2,
targeting a reduction of 1otal emissions n 2010 1a at or betow
ne 2000 enussions level. Thvough this andg other steps, we
are working 1o realize ine reduction targets se: undes the
Kyolo Proocl. We are aiso plarying 10 use other new
measures. sucn as CDM, emissions trading, and other Kyoto
mechausms, 1oward the fuffilment of o new targe: of a 20%
regucton 10 actual CO2 enussions by fiscal 2011

Pursuing CSR mansgement
Lasio s manng CSR a core oriver of ns managemen:
Drzchces. 1n 0ne new ininative, we are recasting our eco-
product des:gns as CSA designs by taking umversal design
CONCER:S 70 acCCun: and rethinking Our green procurement
of matenals as CSR procurement by venfymg e statzs of our
busmess parners fulfiment of CSR. We are prepanng the
reievar guidetnes and manuats and are moving ahead
QuICKly °C /mplement ‘Hese 1ew pracices.

See e followny pages for detaiks

* See page 32 ‘o explanation of terms

Casio Environment Charter and Casio
Fundamental Environmental Policies

Consistent with its corporata creed of “Creativity and Contribution,” Casio sets specific guidelines and
targets in line with the Casio Environment Charter and Casio Fundamental Environmentai Palicies in
order to ensure proactive execution of environmental management.

Corporate Creed

Creativity and Contribution
Casio Environment Charter
To he globat Casio the impor ofits

across the of ks enlire group. Casio estabiishes
basic policies and specific for  world and human
happiness from the broad perspective of imemational society, and sndeavors o
implament them.

Fundamental Environmental Policies

1. Casio Group members shal comply with all environmental laws, agraements, and

divisions shall assume > for their auditing the
degree of and making
3. From the of social and a3 good citizens,

4. Thase polices sha$ apply to all Caio Group business divisions in Japan and overseas.

*The Casio Envirormenial Conservation Rules are spaciic action programs for
envionmental conservation, set forth i the *Casio Voluntary Plan for

the Environment (CVPE)"
" ¥ oo Vohmtaey Plon ot e Enviooment | . oy
. -{Casio Ervironmental Cormervation Rules) | = Casio Emvronmental
{PLAN) ; Conservation Commitiee
: PDCA  “im,
. ey
(Envionmentat Action Plan, | PDCA at
i*Clean & Green 21" inifiative | . each site

{PLAN}Y

——

. _[CHECK)

i
!

Lo, Corperte Aepors 2006 31
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o of Hacat 2006 pertormance agans: he 1wge ficat year

Environmental Action Plan, “Clean & Green 217 Business sue comted 1y gere T IO MG AR 48 BT O 0 KR 3 Beow B0 s

initiati R T T o
nitia ive Tieos @10 Peoarvance and Future Targets : Reouce CO amsscs oo
) . . N et o aChE Qroducit By 1 COs smvssons rose 5% oue lo
Casio establishes targets that take account of environmental changes in and outside Japan and Energy 10% by FYZLGE aea gy 205, | ~reasac produckon 0 8 und
. N conservation by SY20)1 coroscec it once vecine w TFTACOS
continuatly strives to achieve these goals. FY2004
rargets
Rano of ‘mcal 2006 per'ormance aganat the target ‘acH yoar — —
Product-relnted targets #wk TO0% O IGET BCraved @ % B0% O MigNer SCeved.  Beiow B0 SCTHEVed
N— -
[ T rrzis e ] FIE008 pedommence _r.&af!_ FY2007 targets [ gerr] Rectuction targets for
 Raise oreen product i greenhouse gases. -—
B A R S ey tran OO
Deveiopment sates by FY2008 1 X : ROcuCe water LSa08 Dav Lt | Waber LERG TICAMMRT Dy ML
Of PROCICEON M PORINC” | 34% Cver e FYI01 vl s 10
1argets for eco- Hl-a.-l[l-i ~ . T 0w Dy % Oy | (roakin wokls UEIQR SCCTpRTYING
FY2008 corpared & "CIONEEC DOMCION 8 Canc:
products per urit of taies by 30% ﬁ - Cortinumg R a1 hcronies
by FY2008 compared e Resour i
w0 FYaom. > ce-saving
argets o —
Crscontus the (st of kad, Coam-
Discontinue the use of LU TERCLry A esanaent ;
,,NomeMn_zu.uvan?n Discontinued the useof | | Shvrvmm oy dune XI0Bn comoi |
Hazardous [ Bt ﬂ r--a_a-»t&». tead. cadmivm, mercury. | g wah heserdns substance Tt — — —
subsiance | conamedmouchased | IIISEISIITTT | e e L
prase-out targets ” B oot | EUCPS. (PBG and PBDE | ¥ vk . - Acharng carc emaniras” | (395 COGE 10me! g Crnss
Torouy. were akexdy phased out) | TNgelEd st 1 dnpan oy | ST reRY FCeveG 2270 emuasuons
i chromim. by the end P race ~ stahn, BOAQIG the total number ot
{ ot FY2006 i aten € B0 %6 10 1377

Waste reduciion | Reduoe e gererson of | 1) porragon of wesle remaned

5
8 Future initistives . . targets e edpied Ao ouac e Y201 e e
Snare of yresn pont Ta 0 - oormoered o FY2001 roacad produceon
Caso set and worked 1oward the goal of raising
saies of green produc:s 10 70% of 10tat saies by "y - —
fiscai 2008 (C G.P. 70} in order 10 sps ) . 2
" L ¥ el
pment and of eco- se0 AT bt
products. i fiscal 2006, green product sales rose mms o = s o o b
10 68% of totas sates. Casio will continue 10 § » b e Hazardous Doty PCB-cortminry Hamura ASD Corter and
develop eco-products hal satisty Casic's Green W < [ b substance phase- ”l."dﬂi!&.u; Hacnecy RED Conter. The FCBS .
Product Certificanon Criteria, wiin a view toward 8y = Mgﬁ out targets FYzo0e. ke -adrnnd Jovedivemid
acnieving ihe goal set for fiscat 2008 one year m P b @ g the cpering
anead of schedule » swn WWM inckty i Hokkaicks 12 Oclober 2007,
. e - : ﬁ.ﬂhﬂﬁ”‘aﬂﬁ L AT R IR e O
Fros  Fvioa e Green | Covereet By suvmver 3. vays’ | 4ceved & 100% esoonme “ae wan | ercens, e s e
J procurement Saca e YR0E 1 dspar w Y2057,
implementanon Achare 3 100% resoonse
mx!s:uco._ of terms .”Mmm e (paroans of pares frosiatduvinpumiasriond
S S —— R COv by 1uppinr Sirvoys] | Actvemed 3 U027 responte ke o {pacant Coverad oy sopke
. A0 walion o Came Geoen Products T0.- Aoy eHori K0 rake e percariage = grevs: 330,15 1ol 124 mael Caga's Gt Proguct Tor graens pers sl sdes. ﬁwﬂ“ﬂlﬂ.&?
Cartteaton Craraal m tota ses to 70% outs wpan o £Y2006
A £700050 drect e on ervronmentaly tErhy cws<y o enegy-uaing provcts © e Eucosar Voo (EU) i Hasa the gueen purc -3
Powybromnelad B-anenyt O of iha Subaarces Sronbled urder ihe Rok§ Dreckve e
Py omvnaind a.onenytstrer. Gne of the SUSances Crohbisd u~os: ihe ForS Dractre Green purchasing - & e e =
Bk iact Fewasa and Tiavsier Regrte: cytier implermentation Shes o oo Dy the 970 Siveed 58 T e v keang
Tre Sysiem was wsHlLEONSE 8D Japwn - 1999 wih ihe Low Conceneg Reoc-trg. i G Beieases Ir the Erveerment of Soecitc rargets M«vmuwwﬁoq. il
Soemecar Promotng i - Thew Marageress iPPIR & w A Ses Tl mive acose 2 : |
A i £ 1 #guAalr 16 €ICE SUDSIEFCET 1A CCWOS the Regraraten £40 31 0m 3 £ ne- 230 Of Chema s under a smgle TS S mpstoer =
i svaterr [ )
Resk-cvor c* e L6 of cenian Haardo s Subatarcas - Erect o 470 £ e o F i ivmet 0 e Oy ST by the wmet s
£ gt Tt arme i aNeCs v 1N EU o ol 1 2008, Brerha ng 1n6 6 3 4 5 (o 02 TA,2000.8 SUDSLATORS M eREINCE e Targets aganst ‘ Contrumg
RSN BOOMET distnb o
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From Eco-product Design to CSR Design

Casio is committed to broadening its design considerations, moving from eco-product designs 10 designs
that are environmentally friendly and offer a high-quality experience for the user, in line with the universal

design guidelines established by the company.

Casio in'reduced eco-product design n 1993, Since 2001,

# has been g 1SO Type it e :al labedling
progucts based on Ca2i0's green progduct development
guidetines

Since 2005. Casic's Design Center, with the help of the
Environmen: Center, nas been working on the concept of
developing a new prodJc: ineup teaturing eco-product
designs The iiea 15 10 Sy nze and combine product
designs with universal design as @ new CSR design inftialive.
Casio has aiready worked oJt Universal Design Poiicies, and

s pedormng assessments of slecranc dictionares and
eleCHoNC MUSICal INSITUMENtS wit 3 view 10 IMproving the
quality of :he user expenence.

@ From the customer’s perspective

Obtaining evaluations from cusiomers wno actually ase the
products and refiecing 1na. feedback M pProduct cevelss-
ment are essential pans of HCD,

Casio nas made & a top priority 1o develop products from
the customer's perspechuve. and requires S developmen:
staft themseives 10 fisten (0 Customers’ opmions. Caso S
dedicated 10 wnproving usability by applyng evaksaiions
from user tests and feedback given to the Customer
Suppon Center.

In fiecal 2006, Casso conducied uses ‘esls on (e usability
and design fealures of produc's by enlisting the cooperalion
of a wide spectrum of ¢ ustomers, inciuding wgh schook
students, housewives, and the elderly. Casio made specic
improvemen:s 10 ne quatity of
the user expenence, in iefms

o 1

of both and soft-

CSR Design Guideiines. ware, by analyzing the est
f results across the taterat
i Green 4 o Denigr H gar made up of the
. Product being i i depariments for .
planning. developrmen:, and Case's own U0 scrvay mark
- o design.

@ Casio Universal Design Policles

1. Easity understood display and expression.
2. Simpie, understandable operabiiity.

3. Reduce physical and mental siress.

4. Provide safety and retiabiiity.

5. Pursue product vatue.

Universa: Design 2onisties

@ Dalivering a high-quality user experiencs

Siraegically focused on i core competence in compact.
lightweight, shm. energy efficient technologres, Casic
develops products with as litie environmental mpact as
possible. Moreover. 1% addinion (0 reducing product size while
increasing performance. Casio atss stives 10 achieve a W
qualty expenence for ine user S0 "ha: pecple who are
untamibsar wi ClramC BRVICES 300 INate who are less
confident about IT can use Casio's producis comfonably.
Looking ahead at e fJl.ure SoCiar €nvironmer:. Casi 1s

committed 10 providing products anc services tha' are ruly
benefcial 10 cUsiomer  tves

Casc "as set the main objeciive 107 1S umiversal cesgn
aciniies ETIpIove e g of ine uset experence Casic
warks o develop pred, G numancengred desig
{HCD} m conformny w. 3407 processes Cas<
apphes thesa CoNCep's 1ot only 16 198 Producs themseives,
Dy’ 3IS0 10 TPIove DACkagING 3¢ LSer ManJaks

WL 30 Amumeinalonal STANGIT NG (rOL0RS human-ceniered
Sesgn guines T3 ShOWC DE 1T XPXFaIed wen
eveiop METECIVE SYSTEITS SNG COMpUtere.

|3 Cane Corporare Bepon XK
i
i

@ Future Initiatives

Casio has alrgady worked o e Casio Universat Design
Policies during the current hiscal year in ordet 10 snare pokcy
o universal design activilies win all group companies.
Casio i getermined
10 pursud hig-quatity
expanence for the user
Going forward, Casc
will continue deveicp-
ng its HCD guicelines
and create products
based on ihem in even
™Ore DuSINGSSs areas.

A seten

Bauc rycle of 1 se e om o eg S pres o
{Establish UD gooss
Cuvectyurderstand:
Tocutomen RIS I
% { Uit
" Fal InprovingBhe | arcrge e renk
spacications -y -
experionce Jor
e, theveer
«gs " {Lsterst orgavizmton
 apecisistsissers | propasma proposec
e e e T e et s e

LCA Evaluation Report

Casio evaluated its Super Slim Projector using fife cycle assessment (LCA).

LCA Evaluation of the Sup»er Siim Prosctar XJ-830/535 a Casio Green Product

® LCA svaluation case study

As a mabile projecior, ine XJ-S30/535 has 3 super siim
construction that makes 1 easy 1o carry around. I has a twgh-
pressure mercury lamp with 2000 ANS! lumens The iamp
tself consumes 200 W of elecincily. resulting in 19€ use siage
of the LCA daia accounting for a large 82% of the overall
environmental impact

Accordingly. the product oflers an Eco mode. whicn
boasts lower energy consumgtion han ihe Normai mode By
switching from Normmat mode to Eco mode, the projector s
put into an energy conservation mode where ine 1amg s less
bright and the high static pressure Sirocco fan 1uns Queetes.
The Eco mode 15 effectve for use in quiet Surouiings and
when one wisnes 10 adjus? Ine brighness 10 creaie 3 beter
palance with the room lighting.

@ Future challenges

Ways 10 lower the value for the use stage need 1o be studred
in otder o improve the projector's LCA data Fuixe cnal-
lenges are 1o make luriner headway In reducng energy use
by the ight source, IMproving product pans, and red.cing
overall weight

@ Product characteristics

Projection systern; DLP™
Bngntress: 2000

ARSI umens

Disptay resoution

True XGA {1.024 x 768}
Compresses: Maxmam SXGA i4.28C » 1 024}
Shim consruction: 43 M thick (32 mm ai
hinnest point}

USB compaible. the XJ-535 enabies PC-ren
presanaions

DLP. the DL? 100C a0 e DL mec on e racemans o “enas
siruments.

; Todal for il siages
Giobal Wi g DAT! L0 equivaie 2015349
A OHCaTON IMpact (SO. e arnt) 0.284g
Energy use 4 3IEIMY
XE8I0 g atiest o gt vanmaa (U0, aquivaieat?

ok kg)

2500,

20,0/

18450

16.0 g
1000

500

nn
P 813 057 216

Romsswrst Produt  Gwbodon  Lu  Dasouder

An rwwronmenial 1aDeRng orgRatng 1 Japan e
dsphays Quarsiaive LEA-derved evronmental
Bepects covering the entrs Macycie of 8 Hroduct
10 ‘T RIAL0N O TESOUCE through Production,
st 1o0n. use, dmposd. A reCyCHng

Super Shim Projector XJ-S30/S35

@ Sresnprodunt s oaiagy we o

Energy conservation Energy consumplion can be
reduced by swiching the projec:or from Normal mode

10 Eco mode

Resource-saving’ I 5 Rt S
Compared ‘0 the

predecessr X.J-360.

a. The body of this Facaagng 1, SHYSE vet ard e
producs has been Drececessc: 360
*Reduced by 14% n volume
*Reduced by 40% i Mickness
b.The packaging {at made trom paper excep! 1ne sot
case) nas been
*Reduced oy 24% n volume
s Reduced Dy 17% i wesgnt
Recyciabiity. Tae nousing s mage ¢ a magnesrum
altoy ant s easiy recycied
Elimination of nazardous supsiances The product
does 16 cortan substarces protitted Dy She
AoHS Direcive

Lane Creporme Jagor 206 35
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Material Balance of Business Activities

Bslow is a report of the lifecycle inputs and outputs iated with Casio's busi activities.

In Japan, Casio does business n the Elecironic Components segmen: and Electronics segment. Outside Japan, Casio's business
15 1 ‘e Elecirorvcs segmen: only

Material bei 5
Inputs Outputs
Energy 59.480 [crude or squiaen) xL - Greenhouse gasss.
FRONeaign
Elackichy 135,58 mblon KW COr aimion. 113,462 torm-COx
Fuel 12,172 (crude o8 squiéent K.
¢ SFs smimone 14,714 ore-CO
Water resources 3 315 mimon b f 7 . .
. A pokeants?
Racycled incusiried vaker 208,000 m?
SFS (Bl hematuonne) 2 lons NOx 138 tome
Procemtent
Pager vsage 782tons 2 B0k 37 mne
PHYR substerce g 208 tons Dot 3 fone
- . . Flamus v vireivs o FRIRntwwons 127 O
Lorr A meels 20759 tons Wesimwater 2.504 mibion mt
| Wanusts (recycied mateniay e .
R 0557 tons (2117 o) FET] Menaieciors Genersiect waem 8,527 1ona
mmwmrmman e - - N 25 100
| Packageng matatas trecycled matenal) dupossl
H 12.984 tons (10,128 tons) Recycled waste 5880 lons
Ce
M 1 Towi procucts sokt 150 miton
I Becrcny £7.68 maonxwm Us omeah
Recovered
B System equpment fom corporats
? cuslomerns #3wns
[ iy SO b A
=
i Househad PCs 05 10ns

[,

! Drums and toner cartdges 67 tons.

Mawrai balance for husmass aries.
Matenal balance for producte

.r Recnargaace banenes tion

B
T 00t Sepletre; sutatances ars ot ieted Secuse they have
Doer: Ay crmand o

136 Zawo Comporwe Repor 2%

Communication and Disclosure about

the Environment

Casio i actively with slakeholders to help build a sustainable society.
Zas.c 5 Philosoohy and Policy on Communicaticn CSR Repcrt 275 2eading Session
2nd Disclosure abeut the Environment Held

Casio is making an eHort 1o hep build a sustainable society
by engaging in dialogue with various stakeholders, The
company is also y undertaking it
conservation activities aimed at protecting bodiversity.
nchuding bumanking, and pursuing preservaon of the
plobal envitonment, sncluding natural resources and

1re aimosphere.

in August 2005, Casio neta -ne CSR Repon 2006 Reading
Session under the second Teacher s Business Traming
Program,

Nonnally, ‘neve are few opponunities for cOmpanes and
schools 10 ge: logetner and iak. Accordingly. while pariici-
pams examined some actual Casio Green Products for
memselves, Casio personnel gave a presentaton on (heir
manulaciuring Drocess v order ‘a provaie a shignty deeper

‘vlam._wmuw:o: in mxr.&m:o:m
[Ece-products 2005)

Casio has partcipated in the Eco-products Exhibition every
year Since #t starteg m 1999, The Eco-producis Exhibiion,
which is the iargest general environmentat exhibition in
Japan. 18 a place where paople trom differen: watks of fife
©an Ik about environmental issues and learn about ways o
realize their own eco-fifestyles. Casio's commitment 1o
Promoting environmental awareness extended even 10 the
acwal consiruchon of its exhibitian baoth. which was made of
eco-matenals (Eco-Palette Haru-Color / Moiss). The exhibition
was an opporuny for Casio 10 introduce s overall environ-
menal initialives while showrasing Casio Green Producis-—
eco-products that make use of Casio's core competence in
compact, ligniweighl, slim, energy efficient technologies. For
the 2005 exhibition, Casia planed a hands-o7 learing
experience lor children, giving them the chance to practice
buikiing a calcuiaior. The tompany also introduced ks
environmentat initiatives using an easy-10-understand video
presemancn on the main stage.

Casio plans 0 take par: again in the Eco-producs
2006 Exnibition.

of Casw s evwironmental acivites Tre
teachet's remarks inciuded interest in the Kids 1SO 14000
program and environmenat education as well as the fact
ihat thew socisl responsiiiity as eccalors is beng
questioned nowagays

Casio plans 1o connue to
actively accommodate i iype
of trarmng

Infarmatics oy e Wel

Casio renewed is website for Japan in March 2006 and
worldwide webste 11 June 2006. The websile for Japan was
ranked seventn on ine Usatwiny Ranking sponsored by Nixkes
Personal Computag Trus ranking evaluates uset-triendliness
and design. The company's Japanese envronmental websile
was aisa recewad. (ollow-

mg the same pattern. Caso S0

gl PRENG.
uses its Environmental s )
Repor websie [0 publish e T eI
ihe amest Corporate Socigl . S ———
Responsibikty Report. - & o

(LI STN

Environmentat Repon website
Mg fiworkd.casio comvenyl

Yomugata Prefectuna! Governor's amant for mcaience )
i romotin of swviranmente! comeneton Yarmageta Profacture

Micromics . L .,,!lln-l!l'l-ﬂ:l. sty " Tomn £) A

. Kantc Regon Elmcincty Usage
i bishtbessi i S q
Award of wxcaience for rtonezEb0n of siscincs: se a .

e ietevve Teson 2006 37
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Environmental Accounting

Fiscal 2006 performance
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1n fiscal 2006. capnal investment came "0 ¥ 148 mulion. In terms ol ne envirormerai efficiency of sales, CO»

i
costs io:aked V9 475 pifion, and

environmenial conservation

nts in evergy 10 increased

drainage treatment equipment, and equipment 10 prevent
giobal warming, during the curren: frscal year Casio
continued 10 wovk 0N ar quailty conservaton by Installing
equipmen: 0 deroxify the higner CVD gas™ emissions
accompanying increased production of TFT-LCD panels

Environmental costs inCreased over t1e previous fiscat
year due mainly to strangthened responses 1o Ewrope's RoHS
a3 WEEE Divectives.

Econormic effects were ¥263 milion n business revenve
from recycing and absorption of ¥130 million in increased

TESGUTE COSeNANON-associated CoSt §avings and the

enviranmen:al efficiency came 10 5.11 (¥ miliorvton-CO: ) angt
wasle envronmental efficiency came 10 66 (¥ mithonfton) due

business scrivities, while the amount of waste

sent to landfilt disposal mproved over the previous fiscal year
(a year-on-year secrease of 436.9 jons} due to the company’s
aggressive recycling effons. in adaitian, ervikormemat
eticiency for chemical
was 2,777 {¥ mili
recovered an
In the future, Casi
measures witn the am

s specified in the PRTR Law
nd 32% of tne amount used was

d

costs relaied 10 enargy cansarvaton, resulting 1 a total
economc effect of ¥133 mitlion.

€ Capital investment # ¥ Eeenrgnrpstal

v of wal c.
A gas erited dunng e CVD Crocess. which creates tam of siicon or
oiner sbstance on ine board durmg the ranufachse of TFT-LCD panets.)

caerk
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@ Environmantal sfficlency in terms of sales
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Casio s environmental efficiency in 1erms of sales is given below in terms of CO:. wasie, and sups:a7ces spocitind
unger he PATR Law. These indicalors have changed due 1o increased producton. tut Case 1ne s ¢ cantinue
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Creating Employment Opportunities

Casio constantly strives to create opportunities for highly satisfying employment. In all of its Interactions
with employees, Casio respects the human rights of individuals and refrains from discrimination based
on gender, disability, or other trail.

Employment Philosophy and Policies

Tne Casio Code of Conguc: states that, “We .muueQ athers.

and vaie jon that is free of We hold
n tigh regard every individual's human nghts, efmenate
remarks and 1hat are o yon

the basis of gender, beliels. religion, ethnicily. social sialus or
physical handicap, and protect the privacy of ndividuals.”
Tris is the most imponant standard for vaiue judgments n
Casiw's hiring. Casio adheras 10 this philosophy and strives 10
creste as many empioyment appoftunities as passible.

Casio has also been working to secure jobs intemaity by
bringing ¢ work that had previously been 10

working worid, the Casio recrunmenl Websne was updated
Wi fnove conient, hieing for specific job types was increased,
and interviews were held m various regions, As a result, hiring
of women grew oramarically Casio hired 66 new graduates,
including 13 women. who joned 17 company in the spring of
2008. in addmon, eign: mig-career professionals were hired,
including wo women,

Ragubary i 7o w0 riy £y gender

A N A $Male TFemale
“
© L
7
- . b 0
£ . *
20 * «
© i 2 s . 2 £}
B bk O Y M-

companies outside the group.

Employment. by uender (favn Somcotn o LW

FY3001 | FY20G2  FYZD03  FY2004  FYZ008  FY2008
Kseroge ¥ mGeT 37 901300 fORMS. DY gendar Zaw v

FYa00s | FY20@ PR3 FYZO0N | FYZO0S | FYZ008
2@ Hiring persons with disabilities

Cawmo seeks 10 nire ndividuals with (e courage, determina.
o, and creativity 10 take an challenges and realize their
dreams, regardiess of a7y dssabiiines they may have
Presently tnere are S0 employees with disabiliies working at
Casio Compuzer Co., Lid [1.27% of the workforce). However.
in order to reacn ne tegally requirec employment level of
1.8% as soon as possible. a five-year plan was established for
the hiring of persons with thsabiiies. i1 fiscal 2006, Casio
BCiively P acnanes for ivITy S8, Inchichng
workplace traimng. Consequenily, six persuns win disabilities
were hired and joined the company in the spring of 2006.
Casio &5 also improwing its workplace faciities o enabie
each and every employee 10 maximize their abiites and
aptitude. Exampies of such work include the creauon of

"3 e
wea| 4. 17 151 ﬁu - L
wl e D .
Py » he _No by
w© 1a :
[ HY 02 "
»r
AR VIR FYAOFVI004  FVI00S  FYZ2008
Emplovess worlzwide by region az or warc~ L4 2008
Europe 4% North Americe 2%

Tota rumbee of Cas0 group eployess: 12,673
M Employment-related Initiatives

Based on the philosophy and policies described above,
Casio 1especs every person's human [gnts and individualty
Casio hres individuals whc are highly motivated 10 work,
mespectve of thex gender. creed. refigion, ethnicity. social
STaNS, OF disabrity, while responding 1o changes in the
eTvirawnen: Tt Surrounds the labor market and society.

in Japan. Casio supports the Chaner of Corporate Emics
tor g ang Empioying New Grad! issued by
Nippon Kendanren (Japan Business Federation), and neips 10
ummize the imoec! 09 students’ leaming caused by the
market lendeCy 10 Nwe them at exremely earty stages of the
wNg season in adunion. Casio Nolds is interviews on
Saturcays or a: otner times that are converent for studens
50 That more apphcanis will nave the opporuny 'o be
mierviewad in hiscal 2006. Casio introduced :he tolkowing
methods 16 promote more student-fnendly reciutment:
seminars were neld ‘o deepen students’ understanding of the

40 Casec Corporas Repon 2006

a1 both the Hamura R&D Center and the
Hachioji RAD Cenzer, as welt as measwies 10 aliow empicyees
witn disabikies 10 commute by car 10 work. Caso will continue
10 hite persons witn disabities and promaie the creanon of a
work environment that is suitable lor everyone to work in.

Website for with

atp: Hwwaw.Casio.co. jp/sai iy Mk

B Hiring senior workers

Since 2001, Casc nas been operating ihe Casw Senior Siaff
Program (CSP). ks v&ocwm 1S 10 proviie empioyees wno
seacn the age win

oppor.Jnbes, and ! n_ effecively utiize tne sills and 59:.35
that these employees Mave accumulated within the group.
Under Ihis program. empicyees who reach e retirement age
Can register with "€ groun's PersoTings disparch Company.
Tre progrem s gred tor res -3t v with
he desrre io commue
wotking. and wno are
nealthy and passess
krowleoge and sills ihat
are needed withs” e group
Sraring in bscat 2007 the
senor sta¥f program has
been expanded 'c alt group
companies i Japan, ang
the oppGrunTes 10f semor
employees are expected

10 ncrease.

31Tt o Seor worers

Appointing and Effectively Deploying

Qualified Workers

Casio has bullt a sound corporate culture by appointing qualified workers through a fair process, using a
merit-driven system and a performance-based approach.

Philesophy and Policies

Casio's human resource system is based on fawness a~d
designed o maximize “Creatvity and Coniributon,” the
corporate creed. The company cantinually reviews its
persannel sysiem, as it seeks 0 better fefiect the changes in
e surrounding envsonmen:.

Under Casio’s merit-driven system, empioyees are
rewarded accordng o the abikses required foe their position,
irespective of their academic background, age. or lengin o
service. Ta s, Casio's
appraach determsnes the grade and compesation of
employees based on the results ey actually achiove in thew
assigned roles. The obectve of Casio's human resouce
system is to sinke an oprimal balance berween the develop-
men: of empioyees under the merit-driven system. and the
growih of the company that s facik:ated Dy 1me performance-
based approach.

S Human resource system

Casio’s human fesource System cansists of three
subsys'ems: the Grade System, Appraisal System and
Compensation Systern.

Tna Grade Sysiem forms the base of Casie’s human
resousce systern. The Quatitication Sysiem appies 0 non-

. WO are based on ihe
growth Q tnex abuity to perform their duties. Tre Professional
Systern apolies 1o managers and spacialists, wno are graced
and ranked based on thei individual fonctions ang
accomphshments.

inthe Appraisal Systern, empioyoes are evaludred n
three areas. namely, larget acrevemen: under managemen:

Orgamzation of Casio’s human resources systars
i T

W.....;; Hy
=} = H
e wi,.. i

by Cy) iR 0D
type, and noiacs.o: mate loward the Ceparmen; The
evaluation is mace on a Ive-pomt scale, relgive 10 other
employees, and e resulls are refiected in remuneraton
discuss the resubs weh gacn
employoe in order 10 seek a g level of understanding.
The Compensation System apphes a salary range that s
based on job grade under the principle of 3 ment-hased
competitive saiary. Pay ramses ars gven m "armany with
periommance evatuation and satary levels. Bonuses are
distributed i 3 balanced way, dependng on ne evaluation.

B Human resource deveicpment

Casio has various programs for numan rescuce development
with the intention of developing creative empioyees that are
eager 1o take on cnalienges and Taiming professionals win
early tracking into specialized fields

There are two basic Types of employee protessionals at
Casio. One is the strategic generalist that passes o ine
company's corperate cutture. The other 1§ tha techmical
specialist that passes on ™he Company § svaqae echnology
and know-now.

Caso approaches te cevelopment of ihese employaes
with the phitosopny that people grow INraug™: e work, and
N3t the Source of growi s one’s drive Based o 18 bebet,
Casic suppons 1S empioyees 16 Grow and improve ner gkills
by providing themn with an environment i wich new abines
are constantly required. 1€ company 8iso gives empyees
oPPOTUTIeS 10 n15e 16 Chailanges by relying on nes awn
determination and hard work,

For trws reason, Casc's system of “uman rescurce
development i& raoted in skisls impravement IHougn actual
work, or an-the-job traimng {OJT) Vanous supplemenary
training programs, inchuding systemaic study of “eory, are
atso otfeved as off-the job raning (OX-JT)

Saie Yubing Sy r Evgirears
Taking for Each Departmant {Profaasicns ALy

ek pes 5]
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Building a Supportive Work Envirenment

Casio is building work environments and systems that permit all employees to demonstrate their

full potential.

Policies of Building Positive Work
Environments

Casio sirives 10 busld work environments that are tnendty to all
empioyees 50 Ina: every person ¢an realize his or her
1l porentiat.

As part ot this effort, Casio is 8ndeavorng to reduce the
1613} annual hours worked by employees. The company 1S
also expanding SJpPOn programs that hetp employees 10
meet lamity DbHGAtIONS. SuCh as taking care of children and
omer family members. with speciat consideration for
female employees

“@ Vacations

Wiih he gaal of shortening the nows worked by empioyees.
each year, Casio is promobng an envronmen: and culiure
that encourages empioyees to fully utitze pait vacation tme.

In friscal 2006, an average of 21 9 paid vacaton days
werg offered to each employee 8t Casio Computer Co.. Lid.,
anG 58 4% of these days were uthzed The average number
of paid vacaton days taken was 10.4 fuft days and 4 8
hat days.

Casic also offers a Vacation Day Accumuiation Program
Under the program, wnen an empioyee 15 unable to work due
1o 1myuly Of tiness, oF the care needs of a family member, part
ot nis ar ner anclamed paid vacalon days 1hat onerwise
wo.ld exprre is carried over and made available for use
Funnermore. ater sach decade of servce, empiayees are
granted an extra five days off,

P Child and nursing care ieave

Caso estatisned its Rulss Concernng Child Care Leave n
1996 in accordance with the company's empioyment
reguiations. Tne rules are appicable o employees wih
cnitdren younger than one year, and have been contnually
updated n response 10 £hanges in laws and the arwronment
in aadivon. tne Rules Concerning Nussing Care Leave cover
employees wno have a family member requing care. These
rutes 3lso have been revised as necessary since their
es:abisnmen: in 1999

Eiflgrayies ok Bl ars lane
*r 3
sob L
Lﬁ
20 » .

IR I
L

VIR TARZ TYRGS IO 12008 FVIOOR
Communication hetweer Labcr 3nd
Maragemeant

TAvaugh reguiar COMMUNICanos between maiagemen: and
the labor union Casio Nopes 1o rase ine awarenass of

42w Comporare Repor 2006

empioyees about ther ngn: ' parCipate N the management
of the tompany. Casic vaiues ¢1ose commumcalion between
labor and managemen:

Af the core of 1nis labor-management Communication 1s
the Group Workers' Labor-Management Conference, whicn 1s
held wice a year in September and Fevruary. At Inese

. opinions irom management ana 1abor, jogeiner
representing ne entire Casic Group. ate exchanged. in
addiion, close commanication is manained al vanous ather
levels. including ihe Centrat Labor-Management Meating. the
Division Labor-Management Meeng. and 1ne Sales Chapter
Labor-Managemen: Mee'ing

At the end of liscai 2006, £.641 of e 7,135 employees of

Casio Computer Co ., LI . 3nd i's Someslic group companes
weia members ol \he abor unen

- Building 5 Sunpoit o Wtk
Environment

‘8P Continued support for achieving a balance

work and family

St aras s Al e

Casio has always worked on es:ablishing vanous vacahon
programs, including child ang nursing care teave, so that all
employees may dermonstrate neir full capabihies in 3 work
environmen: tha: accommodaies iher needs.

With the implementasian of Law Concering the Promotion
of Measures 1o Aid the Nururng of ine Next Generation of
Children in Aprit 2003, Casio set up e Special Committee on
Measures 10 Aid tne Nuriunng of ‘he Next Generation of
Children, in order 1o furner neip erpicyees achieve a
balance between work and tamly ie. The commitee has
estabished the aciion Clan Sown Leiow.

Acton Pian: Apri 1, 2005 ¢ March 31, 2007

Targe! 1: To create en ewioMNEn 113! ENCOUTAgRS
MPIOYess (0 JIH2E VACAHON Time.

Target 2: To create an envionmen: nal pemis
employees 16 axe me off for crid oc larmly
care {leave me or $horer working Nours}.

Targer 3: To enabite workers returning from crildcare
ieave ;0 be reregraled smoonly.

Targe: 4. To conslruc’ a Sysiem inat retlects the opIons
of empicyees an s acion plarn

in fiscal 2006, Caswt oromaes e jakng of planned paid
VACANON N pider 10 MOIOVE Jacals” ime on rates
Tre company also workeg 0n i gvemen
empioyee needs. Under ne SRCHE!r weiung S systern tor
employeas wn ChIOCare neeas, e elgibity was extencec
<0 the tme 1nat the empioyee's Chiid $°ars glemenary SCHool
Tume off was also exganoed ‘or & metime of tner
couid's burin, and for materty prci

in Hiscal 2007, Caso 2ims 0 '’ expand “he leave
system based on 3 tralog Je win afl ermployees Tre
cornpany plans ‘0 design systems that lake o account

needs, ic post i nor ‘ot empl on e

Wab. and 1o educae all managers abo.: suppor for fosienng
the next generalicn

Efforts on Occupational Safety and Health

Casio is taking various steps to maintain and enhance employee health and pravent occupational injuries.

Basic vS:Omou_‘.w ’

Based on Japan's Industnal Salety and Heatn Law. various
other legal requirements, and Casio's empioyment regula-
tions, the enere Casio Group is dedicaied o oHering a1
environment that engures employees £an wok with peace of
mind. Casio worke 1o maintain and ennance emplayee heal:n
and 10 prevert occupational iffunes and ey recufrenco
Similar measwres have been adopiod al overseas gioup
companies in comphance with ne naiional laws and regui2-
tions concerned:

WP Activities of the Occupational Safety and
Health Committes

Tne Casio Occupational Satety and Hastih Commitiee was
es:ablished in accordance with Japan's industrial Safety 57
Heatth Law. Meeting on a monhly bass, tne commitiee s
i of the company . 1al el

managers. and of labor and g
11 promotes varnous MeasJres 10 keep empioyees physically
and mentally heakhy and 10 ensure orcupational safery
fiscal 2006, the commitiee advanced the creaion of 3
comfortable workplace prometion plan, Dased on ne
Guidelines for Measures 10 Be Taken by Emplayers for ne
Creanon of Comiortable Working Enwtronmen's, 1ssuea By
Japan's Ministry of Heatth, Labour and Weitare. 05 January
26, 2006, the Casio headquariers raceived approval as 8
Camiortable Workpiace Plan Promoter, and 1ese measures
are now bemg implemented.

in ordar to further prormote occupational nealt education
and activities. Casio 18 training pccupational health managers.

At the Hamura R&D Center and (ne Hachiop PAD Cerer
Casia is mplementing various safety pohciss rough segalar
meeungs of ine Occupational Satety and Heal:n Comminees.
Just ke at the group compamies, regular physical examing-
tions are provded 10 employees, and nealth management 15
2isc promoied by nolding mental health seminars.

A Promotion of employes health

Casio offers annual physical checkups o ak empioyees. The
company is working |0 increase the number of items covered
by he checkups, and also empnasizes the smporance of
secondary checkuRs and Giher foliow-up.

There s a chnic {internal medicine ana gdertisiry) a: e
headquarters of Casioc Computer Co.. Lid , and sthet maor
Caso sites, each one stafted by a full-me doCI0r who I0chs
aker ihe nealin of Casio empioyees 1n July 2005, 824 anviual
prysical checkups were conducted at Casco "eacauariess,
representing a 100% participation rate by headQa-Tess
emplayees

Casx held a
Waking Campaigt 'C
help maimar anc
enhance empioyee:

liles yle-reiazed dhs-
eases. The campaigr
W2S 1Un 3t Vanoas
locanons between
Seprember and
Novernber 2005, ang

wedhr as wel a5 preve

many people parscipaied. nChiding employees’ famy
members. Casc has iso Signed an agroemen: witn a itwess
ciub, providing additional opporiunites for smployees 10
improve mew healtn,

Caso is Strhang 10 raise the awareness of employees.
abour ofal hygiene. A coksmn entitied, “Diseases Originate in
me Mowth,” wiitten by the dentist 8t ihe head ofce chac, 1§
published reguiarty on the company's intemal Webste. in
order 10 amprove and prevent liestyle.related diseases and
obesiy, the employse caleterias provide heakhy menu
cnoices taaturing a balance of caloiies and uttition
Wellness Fairs are also heid at afl Casio sites.

P Menta) heaith cars

in 2000, Japan’s Minisiry of Health, Labowr and Wallare issued
a publication entitled, Guidehnes for Promoung Mentat Heatth
Care in Emevprises. Thiough the hoiding of special seminars
for managers, Casio is trying 10 faise the awareness of mental
neatth ssues throug the npany oY can aiso
discuss their personal nealth concerns at the compa“y chnics.
or by Using the externat Physicat and Mentaf Healin Hotine

@ Mansger Seminars to Promots Heskh

A special seminar for managers entriied. "Promouon of Heaith
and the Role of Supenisors.” was Neid at the nead ctfice n
May 2004, 3t tne Hamars RS0 Centes n November 2004, avd
a1 ine Hachioj RAD Center in June 2005,

With many managers 1n attendance, 1ne occupatanal
nhealth physician from the head office chve gave a leclure,
systemancally covering dverse subjects, nchuding physical
chackups, 1aking sieps (0 be heaithy, overwork and neaitn
problems, duty to pay aention 1o salety. and mental heakh.
in particulsr, the doctor stressed the 106 That Supervisors.
shoukd play in the health management of workers.

“% Prevention of sccupational injuries

Casio has been working 10 acheeve ze10 oCCupatianal injuries
and is engaged in safely actviies targeting an accident-lree
record a; ali Casio work sies. in addion, eacnh sie and group
company conducts fire and disaster preventiorvevacuaton
drils, as well as automated exter 3l dehbrillztor (AED) classes
0 ansure amergency preparedness.

On September 12, 2005. a disasier and fire drilf was heid
# headquarers involving over 200 parbcpants: -not only .be
company's volunteer fire brgace. but also Giner employees.
The diift began wih practicing measues for physical
protecton from *he misal effects of an earthquake, foliowed
by reponng, fire exNGuUiIshing, and evacushion guidance :n
ne event of sireet evacuation on fact from all floors of the
Building. The drill continued win simulation of safety
PIOEGION MEASJTES evacualion from (ne Landing by fre-
tack ladgers, spraymg wates on the fire Dy the hre Brigade

AEDs were meorpo-
raied inte Caso s
Regular Lifesawing
Semynar o Marcn 1.
2008. The devices Nave
been nstalied at the
nead office and e
macrion R&D Center
and wilt 5001 be made
available at ak sites and
QFOUp COMpanees

Caso Cupowe 3o 006 43
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Social Contribution Initiatives

Casio fulfills the full range of its responsibilities lo society by making the most of its proprietary know-how

and management resources.

vZ_owou:« on Scciat Contribution

Based on its corporaie creed of “Creatity and Comnbunon.”
Caso seeks 0 contrituie ¢ socrkety by creaung products that
provide people with joy and wonder

Casio atso ieverages s proprietary know-now and
rmanagement resources lor 1ne betesment ol socery Casio
USES 1§ COre C n compact, . Shm,

energy ethcien: technologees 10 make unique Contrbutions
1hat no other company can

Rather than mersly performing Indirect activies such as
providing donations, anotner imponant cnannei of sccisl
contribution for Casio is 10 offer the knowkedge and
expetence of its empioyees 10 sociely.

Through communication with vanous stakehoicers, Casio
is y q 15 reSp as a good
corporate citizen. Casio s also aware of the mportance of
establishing its own creative $cial contribution minatives 10
1uifit s responsibilines. The company is currently working 'o
enhance iis currert range of CSR acinvities

Casio continues ‘o dedicaie nseff ‘o social coeribution
misialives in tve key areas: {1} enwronmenial conservation 1o
protect mrepiaceabie global resources ankt (ne environment;
(2} educaion 1o fultil Casio's responsibiy 16 the next
gereration who are the future teaders of the werld, (3) cuture
angd ans to provioe people win Oy and wonder, (4} study and
researcn gt coninb.rie 10 e gevelopment of ne cutting-
edge scence and lecnnology (na: are indispensable for
society to grow: and {5} community ac:wvites 10 be 2 useful
member of jocal society.

Caso plans 10 continue ymproving its socal contribution
initiacives by, for nsiance, developng mecnanisms hat focus.
he entire group’s eforts. and making em know 10 The
publc 1n an appropnate way.

Contribution to Locai Comm

@ Educational activities with the Tokyo Bureau ooo
of Enviranment

As an effecive podicy tof envirsnmenal educaion and
measures agans: global warming, tne Tokyo Metropoitan
Goverwmen: nas been promaoing tne Kids 18C 14000
Progsam, devetoped by ArTecn. Already, B,700 Tokyo
chidren ate taking part i the program As a paricipa'ing
company. Casio Computer Cg , Lid., 1§ sending emoloyees
with In51.C70f Cerhcaton 'c actvely parCipate in the
prograrn. and s developing a wide range ¢f ac!
fscai 2006, Dases on a request from ne Tokyo
£ vent, Casio mace 1uCy prese~al

‘o
educators and compary oftcals responsible for C8R i e
Tokyo araa In e Dresentalions. aiong with activiet 1o
Geepen unders.anting of the Kids 1SO 14000 Program.
Casio underook pat: of an environmental education ieader
tollow- up Course. and prowided a semingr on he imgaenance
of educationat acviies for crridren and Casio s ocal
egucabonal inta ves

{44 Cusc Coporare Repori D06 Trrowam R spmemam e et

Casio is actively promoting this xnd of sociat comribuion
mtiative for local commursties, while providing places for
youth ‘o learn tesitiency tor 3 meaningh ile, and 1o practce
self-reliance and ndependence. These acivines nave
received the appreciaied of e pubhke. Currently, Caso has.
receved requests for classroom visits ana faciory tours from
many educanonal institutions around the aation of Japan, and
Casio i now preparing to underake these acuvies and
make other new efforts. By mantaining ckese jies with local
vommuniies, Casic 18 working hard to foster the socely of the
future, tnrough Doth econamic developmant and protection of
the global ervironment Teaching resiliency for a meaningful
Kfe 1o young people forms the loundaton of these effons.

‘@ Support for comprehensive studies classes: lﬂs
Visit to Hatashirc Elementary School

On Fobruary 10, 2006, the General Manager of ine
Environment Cemer of Casio Computer Co . Lid., wisited
fitth-graders at Hatashiro Elementary Schoot in Snibuya-ku,
Tokya. He went as a guest teacrer 1o tak abou: Caso's
efforts to nelp stop global warming. He spoke o 90 studen's
in 1rvee classes.

Ater a video presemation on enviranmental actvities, he
explained the machanisms behind giobal warming and the
specific environmenal efforts being made on products and
chstribubon at vanous Casio sies. This was followed by an
opportunity 1o ask guestions. The students enjoyed ine
or . y. Trey were paricuiarly in: in
the samples of eco-pIoducts showA 10 them, such as digral
cameras ang solat-powered radio-controlied waiches 1nat
exernphly Casio’s compac!, lightweight. skm. enerpy afficient
rechnaiogy. The students were all amazed by, and expressed
their adriratian for the products, and connued to ask
QueSNONS even when the class was aver

Arnough glebal warming is a compiex issue Casio heard

from the students’ teachers thal the kids were stilt talking
about the presentation for days atterwards. Casio nopes mat
the youngsters ara now 1aking steps madividually and win
their lamalies 10 help prevent giobat warming.

Seroe wst by Caso

@ Beautification and clesnup in the
surrourdding community

Every Apni 28, the Shibuya-ku
ward office hoids a general g
cleanup in order to help \\l
beawdy the district. with the o 2 -1 T
participation of residents and Sy

businesses in this area of ‘Lﬂﬂh , Wm

Tokyo. in fiscal 2006, the
Cleanus A e nead e !

neadquariers of Casio
Computer Co., Ltd., pitched in
10 heip clean up and restore
the appearance of the Jocal neighborhood.

Aithough participation was purely volutary, 25 head
oftice empicyees from il depanments showed 1p o1 1hat
day. in just 30 minutes, the DaricIPants were able 10 gainer
up a large amount of garbage from around the nead
office buiiding.

Starting in fiscal 2006, staff from the Hamura R&D Cerier
began parnicipating in @ regular volunteer cleanup acivily 2.
1ne rearest station. JR Ozaku. The employees at Caso
Micronics (Ome) also catry out reguler cleacup activiies in
neir neignberhood. Casio will contmue 10 actvely paricipate
N this kind of community actvity whenever possible, a1 a
Casio stes.

#® CASIO WORLD OPEN GOLF TOURNAMENT

The CASIO WORLD OPEN GOLF TOURNAMENT has been
held since 1981, part of Casio's social conwribution
trtough sport

Starting in 2005, the focation of the tourmnament was
switched 10 the Kochi Kuroshio Country Ciub in Koch:
Pretecture. Japan—the birthplace of Casia’s founder and
where Casio has a major manufacturing subssidiary [0 order
10 convey tne enjoyment of golf Lo a wides range of pecpie.
e CASIO WORLD OPEN invited Micheke Wie. the young
fernale goif phenomenon with worawide fans, to her firsi
rournament in Japan. Akhough she played on weekdays,
nuge crowds hiked the gatlery in order 1o see ber perform. ang
tmere were also large contingents from the Japanese and
international mass media. Althougn Michelie Wie just narrowly
mssed making 1t 10 1he weekend CNaMPIONShip round by one
$hol. many fans were impressed by the sight of ner batthng
Bganst e top male players.

Casio is making vanous contributions (o the peaple of
Kochi Prefecture. which hosted the tournament

Casio Computer Co., Lid., donated digital cameras "0 ~e
locat government organizations that heiped wit the nosng
of the golf tournament A special goif lesson area was 580 set
up for goifers from (he 1ourNament 10 give ponters ' ioca:
youin oo he proper golf swing. in addition, Casio worked wia
iGcal slemensary schools 10 provide students with a guiced
‘our of ihe backstage
$1e§ 0f Ing oJramen
™at are ssually closed
10 the public. including
e press conlerence
area and e television
broaocast Hes. n
croer "o neis promote
spon among the local
residents, Caso used Local your 1ecerg 9o’ e sons

ne charry proceeds raised during the tournament 1o
PuICnase Sporing equiprment and donated # 1o locat
Organzations that serve the wettare of the community.

Casio plans ;0 hold the same kind of Joursament in
tscal 2007, with :he goai of benelung the peopla of the
ocal conmunity

Conmribution to Civic Society

® Fostering young sclence and
technalogy researchers—Casio Sclencs
Promotion Foundation

Basic research forms the loundanon (or scrence and
‘ecnclogy. The new principkes discovered in the reaim of
Bask 1e5e81Ch Often Bnd Jp NBVING 3n ENOIMOUS ¥MPALt 01
e wider world. However, SnCo Basic resesrch goes not
produce any smmediate polis. tesearchers are often
supporied by limied budgets rom e governmen: or
s The Casio Soence Prornoton Foundaton i
funding for this type of research and thereby
contribaing 10 (e of scence and logy
The Casio Science Promotion Foundation was established
1 1982 by :he four Kashis brothers. and he late former
chairman, Shigeru Kashio, 1o contribute 1o the growth and
promotion of academic research m Japan Tre loundanon's
mam focus 1§ on assisling culting-edge, Creatve resgarch m

e sarly stages conducied by younger researchers. Every
year, assistance 1 grven 10 spproxmaisly 40 projects. In
additon, approximately 10 grants are awarded 10 send
researchers abroad and 10 more to hosi research meetngs

in tiscal 2006, 44 research ploects received grans,
o1ahng ¥50 mihan. The recipients inciuded Professor
Takeyosni Dohi of the Universiy of Tokyo, Professor Michic
Umino of Tohoky Unwersity, and Professor Yasuturm Fujiwara
of Osaka Unwversity The grants were awarded 1o the
recipients at the 23td presenanon cerernony neid on
Oecember 2. 2005,

Number and amount of research grants awarded by
Cosio Science Pramotior Foundatinn ’

[ TR R T ——
[P — e ¥i000
- L TS CRVE Sk
sﬁ uﬂmza__. s_ _ _uﬁ
_

e Meyew  Iligew nayew 23 pes
Ymen  (FYRON YO0 (FYRS)  #YZ00)

Website of the Casio Science Promotion Foundation

(Japanese-tanguage}
it fhwww.C3830 C0. jlcompany/ zaisan

oo a feocn i 45
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Social Contribution Initiatives

@ Supporting the Fifth Dolphin & Whaie
Eco-Research Network Project

Since the Inerasionat Dolphin and Whale Conerexce neldn
1934, Casio Computer Co, Lig., has been working win ihe
tnernasonal Cetacean Education Researcn Center
{1.C ERC ) of Japan 10 supporn educatonat and researcn
activities invohing doiphins and whales. 1n 2005, ‘ne
company panicipated in the Filth Doiphin & Whaie Eco~
Research Network Project.. Casio provided s.ppor for the
1C.ER.C. axnbi® at Expo 2005 Aich, Japan, (NGO Global
Village} and :ne realization of beter doipnm and whale
waiching activities in Japan.

Casio is also promoting puble awareness of L.C ER 0
activities by settng up a dolphin .

and whale display & e & .
Cetacean, Casio's pilot retail 3 L

shop in Odaiba, Tokyo, and by 0\‘

sending out the orgamization's .@

free paper to ihe retail stores of S

Casie Distribution, P bd.lr\\r. -

* Joml ex7itil with Japan Emdronmental  G-SHOCK more f
Acion Network (JEAN), 'rom August 1 uo.v' B s Eoamea
1031, 2008

@ Supporting the Teacher's Business .\Wu
Training Program

Tnis year Camo once agam paricipaied 10 the Teachers
Business Training Program, sponsored Dy e Kewa Koha
Cervier (Japan Institute for Social and Economic Aftairs). in
orger to promote communicanon be-ween the worlds of
business ana education.

This program piovides elementary, junor gt and hagh
sChoot teachers an opporiunty 10 experence corporae
activities and share their experience and wha' ey leared
with students in 1ne ciassroom. Sterted 1 1983, (e program
places teacners with panicipaling Corporaions dunng neir
summer breaks. in recent years there has been 1Creasing
iensrest in this kind of raming i the education sector. Tne
business sector and ™e general public have aisc become
interesied in companies’ cooperative effort lo prowde training
for teachers, as a way to tulfill their CSR.

Duting a three-day training course rom Augus: 310 5.
2005, Casic woicomed seven slementary and mudate scnoo
teachers from Tokyo and Hyogo Prafecture. It marked Case's
second conseculive year of participaton in the Teachers
Business Training Program.

The teachers recewed training irom fronitine empioyee
wstructors at 1he Casio head office and the Haciop RED
Center. The couwrse also included 2 lively excnange of
opmions and eded as a complele saccess

The teachers who panicipated were surprised ai the way
a private company ke Casio is putling nc energy 1o
BWVIHOMENE! BCIVIIES. WHHlE DUrSUIng £15 DUSiness with
poals and dreams. Trey were
very ploased wih what they
jearned w pst three days,
sayng that they would anply
15 new knowledge n the
classroom. Tne paricipanis

nands-on activibes rather than just classroom learring. Casio
wit apply the feedback in planning nex: year's ac:ivities.

Contribution to the International
Community

@ Canlo Monetary Fund Commities for
Paking University Japan Study

Tne Casio Monetary Fund Commitiee for Peking University
Japan Study has been estabiished by Casio {Shanghai) Co..
Ltd.. in cooperation with Peking University, China 5 prenver
institution for educanon and research relating to Japanese
studies. The goai of 1his fund is 1o suppon the ongoing
improvemen: of the research and educational levet for studies
m Japanese language, kterature, and culture.

The fund awards one-tme scholarships 1o students with
excelient ecademic resutts in Pekng University's foregn-
language program for Japanese language of cultural studies
and who have
papers of research The awards are designed 6 Turher
promote research in this field. o

On November 9, 2005, 3
ceremony was held to commemorate TR
botn the founding of the fund and 1o iR
award the firsl scholaiships. The
scholarsnips were presented to ihree
students and five professors

@ Support for the World Chitdren’s Saseball Falr

Since 1892, Casic Computer Co.. Lict., has been supporting
1he Wond Chidren's Basebalt Fair, which seeks 10 promote
friendsnip among the worid's youth.

The basebali far was infialy proposed by Hank Aaron
and Sadaharu Oh, home-run kings of the US and Japar. With
the goals of promoting the spin: of basebal e world over
and increasing international friendships between craldren, the
firs: World Crildre's Baseball Fair was neid in Los Angeles in
1930 Since then, around 250 boys and gifls from 20 coun:
nes woridwide have pasticipated In the event with great
enthusiasm every year.

1n 2005, the 16th annual baseball fair was neid in Gunma
Prefecture from July 28 10 Augus: 5. Baseball workshops
were held in addition 1o cultural exchange activiies wen local
cuidren, therety fostering mternational frientsnip.

The promonon of 1he sporting apisit nas become
Increasngly IMPoOrant lof ine sound development of youlh
and the etfective uthzatan of mer leisue “me.

Tatough the sport of baseball. children can leain 10
Junderstand each
ather better. By
SUPROMNG thrs
basevalt tair 12
fosters triendstip,
Casio s conrbaung
o he sounc devei-

aiso expressed a desve 'C near opmert. of young

From femate managers a: Casic pecple

next nme. and 10 0o more Wt Cradesr 5 Basece Fa-
46 Cave Corporare Reonrt KXE The one Tk e «SCateR GACTBLIE 57O COMIT LSSt SCIVTEE © The WEE Of SOCH) (0RO

Casio nas been suppornng he Nationwxie Yo.th Keyboard
Contes: i China since the Soong Cring Ling Foundarion® first

Ching Ling Fourdation was imwvied 10 visit Japan in October
2005. As part of tus actvay, 2 specal Chvna-Japan {Casio
ang Soong Ching Ling Foundaton) keyboard concer: wag
heid a1 :he Casio headquanters The concert leaturad 10
groups of n:..n.m: 2ged 910 18. who performed solo and in

€s°abhsned :ne conest in 1986. To
years of supporn by Casio. a delegation from the keyboard
contes: mcludmg Vice Chairman Chi Ligun of the Soong
~ With the oal of helping Underprvieged Crvidren 8CT0ss Chine, T S00ng Cring Ling Founaison wes estabished Dy the wie of Sun
Yar-sen. Saang Crung Ling, kS0 Wous a5 ane of e ‘Ivee S00ng SISHTE m Japan. T rgenizaicn s gy e6pected by ine geneval
Pubbbc and the government for is Bclivities, which have prOGUCEd Taty OulSIanding MIFUE-s and sndens o¢:oss Crwa

Msjor sociat contribution initiatives in fiscal 2006

alsg incl.xded a reporter from e
Paopie’s DQI ot China. and s cultural exchange was.
wigely reponed throughout that country

qlkl..:mn N ,@l;nss_i.lnl!*nl:ul:s!} T Coslo nlormaten
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Contribution to the wichms of Humcane Xatrine

" Donetion 16 the Japeisss Foundetion tr Cancer Researcns

Tiink tha Eerth Projact (NFO) o Ocrrour O ik
Japer Wxhasin Weete Mursgamant Fourduion CaoCrrroater Qi i
Ketanran Fund o ol
WWF Japan: (NGO) O Qv . i1

University of iapun Comes Corvoatar O, Lt

. Couoo Beholarahiv Fund Caio, .

NHK Symphany Orcraatre Omio Corrmaser o, 11

Tokyo Philwsmonic Orcheeta _ QoG On, bt

City of Higaahine Wrragm CmoCh. Ln

City of Harmurs: OmoCompewts, 1
Jepenese Red Crom Society, s Cown Grmup
Sodey Casie Group

Foarch Aty MNSTNCE (ACLUTLRE DL IWCMARAS.  Camo Qe O, L

reDe e

Japeress Fourdetion for Cancer Research Qoo e o, Ll

Pr-Jupan (NPQ) OoCurader O v
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@ Casio Network

@ Sites outside Japan (s of sept. 30, 2008

in order 1o deliver POGUCES 10 Customers 0 ait parts of the
world. Casio has deveiopment, mamulacturing and sales
centers across the globe with a focus on four major
regions: Japan, North Amenca, Europe, and Asa (exciud-
ing Japan). RAD and etectronic component marufaciunirg
are periormed in Japan, while othe mamutactunng facik-
nes are located manty in other pans of Asa As for
overseas sales, Casio, Inc., handles the Nosth Amencan
market, while Casio Electronics Co . 118 . Casio Europe
GmbH, Casio France S A, Casio Benelux BV . Casio
Scandinavia AS, and Casio Espana § L. handle European
sales In other regions, distributors have been set up 10
handle direct and indirect exponts to these markets

Sales, by region
(FY2006}

@ Sites in JApan (s of sept. 30, 2008)

Casa Burope Gmodt [o*l...\|||_

Casa as

SRR, | -
A

Casir Borvaiux BV,
Casio Espena SL
Canio Franca S.A.

Aochs Camo Co., L.

Casic Computer Co., L1d. - Headguaners
Cate Computer Co., LI . Hamurs Resesrch & Development Camer
Cavio Computer Co.. Lid. - Hechon Resasech 8 Deveropment Cerver
Casio Tecno Co . 110

Casi Micronics Ca, Lid.

Casio nformation Sysisms Co., Lid

1 Casio Exectronic Devices Co.. L2

Cagn Sot Co. LW

Cans Support Syssem Co., Lid.

] Case Hitach Moble Communcations Co.. Lid.

| Casio Communication Brains. <

Casio Entermment Sac

i Cowa Miricating, Inc.

Casio Hnet Souton Co . L.

Coan Busineas Sarnces Co.. Lid.

@ Data on Casio Computer Co., htd. (s of march 31, 2000

Name: Cago Computes Co.. L1d. Paid-in capital: ¥41.548 mithon

Es:ablshea June 1, 1857 3.320 (

Headquaners:  1-6-2 Hormach, Shibuya-ku, Tokyo 12,673 {consolidaied)

Presigen: & CEQ. Kazuo Kasmo ¢ companies: & acies {Japan and 56

Consolidated business results Overseas) 4

e sabes (Lres ¥ )

800006 san 08 30208
500,000+ g Sk

oo NN

309,000 N 3

N

200.000

£v2003 Frooe FY2008 FYI006

Equity-method affiliates (Japan and

Cage. Seoprome Sogow ook, 49
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IN THE UNITED STATES DISTRICT COURT
FOR THE DISTRICT OF COLUMBIA

IN RE PAPST LICENSING GMBH & CO.
KG LITIGATION

Misc. Action No. 07-493 (RMC)
MDL Docket No. 1880

This Document Relates To:

Casio, No, 06-cv~1751

DECLARATION OF SATOSHI KATAKAT

I, Satoshi Katakai, hereby declare as follows:

1. I am a manager of 21'Developrnent Section, Second Development Department,
QV Digitalcamera Unit, Product Department HQ at Casio Computer Co Ltd. (hereafter “Casio
Computer”) and have been in this position since April 1, 2006.

2. I am in charge of digital camera design and manufacture at Casio Computer, and
as such I am familiar with how the cameras are designed and manufactured.

3 The vast majority of camera models are designed at Casio Computer, and detailed
specifications are sent to three other companies which independently assemble the cameras. One
of these companies is Yamagata Casio Co., Ltd., which is a subsidiary of Casio Computer. The
other two companies, Flextronics International Ltd. and Ability Enterprise Co., assemble the
cameras in China.

4, Casio Computer has all the research and development on these designs, and
documents sufficient to show how these cameras are assembled and how they function.

5. Two camera models, the GV-10 and 1LV-10, and very few others never sold to the
United States, were designed and manufactured by third parties.

6. The GV-10 and LV-10, which were sold to Casio America in very small
quantities, were designed and manufactured by third parties Primax Electronics Ltd. and Mustek
; Systems Inc., respectively. Some portion of the sales may have been after issuance of the
' patents-in-suit.

7. Casio Computer has some documents showing the design, operation and
manufacture of these models. However, other more detailed documents would be in the custody

of Primax Electronics Ltd. and Mustek Systems Inc.

1-NY/23021452
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8. Casio Computer has bundreds of employees who are involved in some manner
with design, development, and testing of digital cameras. They generate incredible amounts of
documents and data every vear. For Casio Computer to coliect and review these documents, or
any significant portion of them, would be an extraordinary burden to Casio, requiring substantial
time and effort from many people, and would take many weeks to complete,

I declare under penalty of perjury under the laws of the United States of America that the
faregoing is true and correct,

Dated: April 1S, 2008 .
By, Sty et b
Satoshi Katakai

Manager

21 Development Section

Second Development Department

QV Digitalcamera Unit

Product Department HQ

Casio Computer Co,, Ltd

LNY/2302145.2 2
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UNITED STATES DISTRICT COURT
FOR THE DISTRICT OF COLUMBIA

CASIO INC,,

Plaintiff,

PAPST LICENSING GMBH & CO. KG,

Defendant.

Page 1 of 2

X

: Civil Action No. 1:06 CV 01751
: Judge: Gladys Kessler
: Magistrate: Deborah A. Robinson

PAPST LICENSING GMBH & CO. KG,

Counter-Plaintiff,

V.

CASIO INC. and
CASIO COMPUTER CO., LTD.

Counter-Defendants

X
X
: Civil Action No. 1:06 CV 01751

: Judge: Gladys Kessler
: Magistrate: Deborah A. Robinson

DECLARATION OF KOICHI KANEDA

I, Koichi Kaneda, hereby declare as follows:

1. I am a deputy general manager of QV Department, Overseas Marketing & Sales
Division, Global Marketing Headquarters at Casio Computer Co., Ltd. and have been in this

position since April 1, 2006.

2. [ 'am in charge of sales of Casio cameras outside of Japan, and am responsible for
knowing how Casio Computer products are being sold outside of Japan.

I-NY/2192755.1
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3. To my knowledge, with the exceptions noted below, all sales of Casio Computer
cameras into the United States are done through the United States subsidiary of Casio Computer
Co., Ltd. That subsidiary is Casio, Inc.

4. Casio Computer intends all United States sales to be done through Casio, Inc., and
does not permit sales in the United States by any other Casio-related companies. As a deputy
general manager, I would expect any instances violating this policy to be immediately brought to
my attention.

S. The only voluntary instance of Casio camera modules being sold into the United
States by any company other than Casio, Inc., relates to an agreement Casio Computer had with
Pentax from 2002-2004. In that time period, Casio Computer sold camera modules to Pentax
and that company is believed to have sold some or all of its cameras containing Casio’s camera
module into the United States.

6. On occasion, I have heard reports of Casio cameras being available for sale in the
United States for prices lower than Casio, Inc. prices, and we suspect that these cameras are
being sold by third parties (not Casio, Inc. or any other Casio-related companies).

7. Casio Computer has hundreds of employees who are involved in some manner
with sales of cameras, and the amount of documents and other data related to cameras and
generated by those personnel over any given year is huge and nearly impossible to quantify. For
Casio Computer to collect and review these documents, or any significant portion of them, and
not including the documents from Casio Computer’s many subsidiaries, would take months of
time and would be an enormous burden.

I declare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct.

Dated: July 9, 2007 By: { /,\_ "/.

Koichi Kaneda

Deputy General Manager

QV Department

Overseas Marketing & Sales Division
Global Marketing Headquarters
Casio Computer Co., Ltd.

I-NY/2192755.1 2
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UNITED STATES DISTRICT COURT
FOR THE DISTRICT OF COLUMBIA

CASIO INC.
Plaintiff,
Civil Action No. 1:06 CV 01751
v.
PAPST LICENSING GMBH & CO. KG, Judge: Gladys Kessler
Defendant.

Magistrate Judge: Deborah A Robinson

PAPST LICENSING GMBH & CO. KG,
Counter-Plaintiff

V.

CASIO INC. and
CASIO COMPUTER CO., LTD.

Counter-Defendants

[PROPOSED] ORDER GRANTING MOTION TO COMPEL INTERROGATORY
ANSWERS

Upon consideration of the motion of Defendant and Counter-Plaintiff Papst Licensing
GMBH & Co, KG, to compel discovery interrogatory answers from Casio Inc. and Casio
Computer Co., Ltd. (collectively “Casio”), it is hereby

ORDERED that the Motion to Compel Interrogatory Answers is granted. In particular,
it is ordered that:

1. Casio USA and Casio Japan shall provide complete responses to Interrogatory

No. 1 directed to Casio USA and Interrogatory No. 1 directed to Casio Japan in

accordance with all related Instructions provided by Papst, with all objections
overruled and within 10 calendar days of this Court’s order.
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2. To the extent that Casio USA or Casio Japan chooses to answer by designating
materials under Fed.R.Civ.P. 33(d), those materials must be specifically identified
by Bates Number within 10 calendar days of this Court’s order.

DATED:

Deborah Robinson
United States Magistrate Judge



